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Executive Summary
Deliverable 5.8 is related to WP5 Dissemination and outreach of the results, task 5.1 Networking and liaisons
and task 5.2 Project Corporate Design and Dissemination material and activities and task 5.6 Final conference.
The main objective of all activities was to demonstrate, that the POWER methodology can serve as a key
element within the framework of long-term environmental urban planning through citizen engagement.
That met the overall key message to provide a new vision and a number of strategies for a transition towards
improving the sustainability of the Urban Water Cycle Systems (UWCS) of municipalities and regions. For this
the target audience, the messages to be delivered and the added value for the different stakeholders were
identified. These aspects were finally linked to the distribution methods. Following the strategies were implemented in close cooperation with all project partners, who applied the dissemination methods and the
corresponding materials developed by Climate Alliance. Particular care was taken to ensure that the dissemination activities were taken up and the content was spread by CUBIT's communication experts.
In seven chapters this deliverable gives insight to this procedure. The first chapter “Introduction” outlines
the purpose of dissemination – to raise awareness, to inform and to engage the target audience and to promote the project and its results –, and the responsibilities of all the involved partners. The second chapter
“Dissemination Concept & Activities” gives first of all an overview about the target audience, the messages
to be delivered, relevant methods and the added value for the stakeholders. Then the supporting materials
for dissemination, dissemination methods and activities performed are presented as well as dissemination
results in terms of Key Performance Indicators (KPIs).
This is followed by chapters three “Final Conference” including the last Industry Panel, the Follower City
Assembly and the coaching event for the Idea Contest winners, four “The POWER DSP for the city of Hanau”
and five “Collaborative activities of POWER and the Covenant of Mayors for Climate and Energy”, which
discusses the linking possibilities of POWER to the Covenant of Mayors.
The sixth chapter “Outcomes” gives an overview of the impacts of the dissemination activities. These are
placed in an overall context of dissemination and communication methods and the purposes and concrete
figures through KPIs are presented. Chapter seven “Discussion & Outlook” take
s up risks and uncertainties and reports on how these have been dealt with. It also highlights which aspects
have led to particular success and how Climate Alliance envisages a future with POWER.
Finally the impact numbers are as follows:
−
−
−
−
−
−
−
−
−
−
−
−
−

10 press releases were created,
8 POWER newsletters were distributed,
13 CA newsletters distributed,
37,000 recipients of POWER news through newsletters,
the POWER newsletter was distributed to 189 network contacts,
30 external institutions disseminated POWER content actively within their network as multipliers,
more than 600 media coverings by the consortium and external institutions and persons were made
(POWER website and social media accounts not included),
presence in up to 85 external events and conferences and in 40 events from the consortium, furthermore 44 POWER events were organised,
more than 100 presentations, special sessions, workshops etc. on events and conferences were held,
24 scientific and professional publications and conference papers were published,
more than 1.500.000 people from all stakeholder groups were reached,
the Final Conference with up to 60 participants was held,
5 POWER DSPs are running.
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Introduction

Dissemination activities are an essential part of a project in order to make the project known, to inspire third
parties and to apply the results. A special challenge is to adapt the dissemination activities to the dynamic
processes of a project. The dissemination and communication plan on which the activities are based helps as
orientation so that the essential measures are not lost sight of. Thus, the following chapters show which steps
have been taken to achieve the goals in the best possible way, how these individual steps are connected, but
also which adjustments have been made to the dynamic process.
Overall, the purpose of the dissemination was:
−
−
−
−

To raise awareness, e.g. through press releases, flyers, brochures, but above all through social media
activities such as Twitter, Facebook and LinkedIn in order to inform others about our work and to
ensure maximum transparency of the most important facts, objectives, activities etc.,
To inform through spreading detailed knowledge, for example by creating newsletter and magazine
articles, news, etc.,
to engage stakeholders from all relevant areas, e.g. through workshops, demonstrations and personal networking, in order to receive input and feedback from the community,
to promote the project through the POWER website, conference presentations and other events as
dissemination methods to attract maximum attention so that the results could be disseminated and
applied.

These measures were underpinned by the public deliverables available on the POWER website. Key Performance Indicators (KPIs) helped to measure the effectiveness and impact of the dissemination tools, and annual progress reports, to identify the status of goals achieved and to take corrective action if necessary.
The dissemination activities were led by the WP5 work package leader Climate Alliance. Strategies were carried out in close coordination with the project partners, who had the opportunity to promote the project
through the dissemination materials prepared by Climate Alliance. All project partners contributed to the
implementation of the dissemination strategies by:
−
−
−
−
−
−

providing input during the discussions at the project meetings and telcos,
having reviewed and commented on drafts of materials,
participating in events and conferences and actively presenting the project and its results,
having conducted demonstrations and workshops to present the POWER DSP and the Best Practice
Repository,
disseminating project results via their own social media channels, websites, newsletters and distribution lists,
creating and distributing independent content-specific news and press releases and distributing flyers and brochures to interested parties.

Last but not least, other important topics such as the POWER Final Conference, the first external POWER
platform (Digital Social Platform (DSP)) and the cooperation with the Covenant of Mayors are addressed in
this deliverable. Finally, the results are presented and discussed in an overview.
Through this close cooperation, through a solid dissemination plan and through the flexible response to unexpected situations, the WP5 team was able to reach the KPIs and achieve even great successes like the
acquisition of the first external POWER platform for the city of Hanau in Germany.
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Dissemination Concept & Activities

Already in the previous associated deliverable D5.1 important framework conditions were described which
are of importance in the implementation of dissemination measures. These included the target audience,
the messages to be delivered, the relevant methods and finally the added value for the target audience.
The following stakeholders were identified as target audiences:
−
−
−
−
−
−
−

Politicians
Municipal Officers and Experts
Academic Experts
Business Representatives
Locals
Activists
The EU H2020 community and the international scientific community

As explained in D5.1, target groups can be classified into three different areas of vertical or horizontal communication directions. The POWER DSP should serve as a communication tool and reduce communication
barriers:
−

Top-Down: Politicians and mayors can be supported in the implementation of EU water and climate
policy → International and national policy makers, local, regional Politicians

−

Middle-Out: Professionals can share knowledge and experiences to keep up to date with current
best practices → Officers and experts (municipal, academic, business)

−

Bottom-Up: Households and businesses can use the DSP to find out about water issues affecting
them and be enabled to change behaviours to promote water sustainability and security → Local
community participants, activists and business. (see D5.1, 2.3 Target audiences)

The messages to be delivered are primarily about the topic 'water as a critical resource' and, in this context,
about communicating topics that sensitize the population. In addition, it is also a question of achieving sustainability of the measures within the framework of long-term urban planning through the involvement of
citizens. The fact that the POWER DSP can serve as a key element here is to be made clear by various forms
of dissemination activities.
Relevant methods are dissemination materials like leaflets, brochures, posters and roll ups, but also the use
of newsletters, social media, press releases, news on websites, etc. In addition, the main aim is to reach a
specialized audience at conferences and the general public through POWER's own workshops. All these aspects were covered by the dissemination & communication activities of the POWER project partners from all
work packages.
The added value for the stakeholders refers to the possibility of conveying knowledge and needs in order to
jointly find solutions to environmental problems. On the one hand, this gives citizens the feeling of being
heard and thus increases their willingness to participate in sustainability issues affecting a city, which can
lead to greater acceptance of measures within the population. On the other hand, as already mentioned,
this can lead to more sustainable urban planning, which, among other things, can save costs.
Chapter 2 presents the different dissemination materials and describes the various measures taken to
achieve the dissemination objectives.
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2.1 Supporting Materials for Dissemination
In order to provide project information about POWER, various dissemination materials were used, which
followed a corporate design specially developed for POWER and defined in a style guide. This included a logo
as well as colours and fonts. The distribution materials were:
•
•
•
•
•

a leaflet available in different languages,
a poster,
a roll-up,
templates for documents in Word, Excel and Power Point,
and a newsletter.

In addition to what was required in WP5, task 5.2, specific leaflets were produced by Climate Alliance for the
POWER Key Demonstration Cities (KDCs) Leicester and Milton Keynes. Jerusalem had also developed a onepage leaflet in five languages. Furthermore, in September 2019 a 20-page advertising brochure was produced
in English and German to better inform potential follower cities about the POWER project. Therefore a designer was commissioned to professionally design the brochure. Both language versions are available on the
POWER website, but also as an online flip brochure under http://tiny.cc/krtrfz (EN) and http://tiny.cc/sxtrfz
(DE). The English brochure was also printed in an edition of 150 in the format of DIN A 4. This decision was
made because the Climate Alliance’s printed newsletter edition “Climail” could not be printed as it had not
been produced anymore since 2015.

Figure 1: Leaflets are available with poster and roll up on the POWER website in the footer under Documents and tools/Dissemination materials. Also the POWER newsletter can be found there.
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Figure 2: The POWER dissemination materials are available in different languages on the project website.

Figure 3: The Milton Keynes leaflet has been adapted to the Council’s specific needs.
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Figure 4: Leicester also received a leaflet which was adapted to the content of the LCC DSP.

Figure 5: Hagihon has created a one page-leaflet in the Jerusalem’s essential languages English, Hebrew,
Arabic, Russian and Aramaic.
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Figure 6 and 7: Frontpage of the English
advertising brochure for municipalities.
The brochure covers the following subjects: 1. The POWER Water Community
platform and how to tailor it to a municipality’s local needs regarding water
or other sustainability issues, 2. examples of the POWER Water Community
platforms in key demonstration cities,
3. how to share innovative solutions of
urban water management from a municipality in the POWER Best Practice
Repository, 4. how to implement the
socio-political initiative “ConCensus” to
mobilise community action in a municipality, 5. how to conduct a City Blueprint and Governance Capacity Framework Analysis.

Figure XY: Example of a double page of
the English POWER brochure.
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Figure 8: Example of a double page of the German POWER brochure.

2.2 Dissemination Methods and Activity
In this section, we present an overview of dissemination methods we used to raise awareness, inform the
audience, to engage with target groups and to promote the project. Specifically, we will demonstrate our
activities in the following subject areas:
•
•
•
•
•
•
•
•

Press releases,
Newsletters,
Media Coverings and Press Review,
Networking activities,
Participation in events and conferences,
Scientific and Professional Publications,
Demonstrations,
Reports and other documents.

As dissemination activities may involve the collection of personal data (such as email address and other contact details), we were orienting on the ethical requirements from the deliverables D6.1, D6.2 and D6.3.
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Press releases

A total of 10 press releases were issued during the project lifetime. Five of them were written by Climate
Alliance communication experts and sent not only via the Climate Alliance press distribution list, but also to
the POWER project partners, who were able to produce customized news for their websites, share the content or related links via social media channels and spread them via their network mailing list with a request
for distribution.
As can be seen in table 1, four press releases were produced by CASSA representing the company's specific
topics. The reason Climate Alliance and CASSA almost only send press releases is that the other partners
either do not have a press distribution list or have strong internal rules for sending press releases.
In terms of the content, the press releases from Climate Alliance refer not only to the announcement of the
project, but also to important achievements of the project, such as the presentation of the DSPs and the Best
Practice Repository. In addition, the Idea Contest was promoted and the World Water Day on 22 March 2017
was used to convey the importance of the project's activities.

Table 1: Overview of POWER press releases
Date

Language

Title

POWER
Partners

1

May 2016

Catalan

La Seu Social d’Aigües Sabadell acull un focus group sobre l’aigua potable

CASSA

2

June 2016

English

New EU project POWER published best practices on water management for four cities

Climate Alliance

No.

German
3

Nov 2016

Catalan

Els integrants del projecte europeu POWER es reneixen a la seu
d’Aigües Sabadell

CASSA

4

March
2017

English
German

Cities put social network benefits to use in water management / A
new idea of four cities on World Water Day on 22 March

Climate Alliance

October
2017

English

New Digital Social Platform for water related issues is online!

German

(El projecte europeu POWER, en el qual participa Aigües Sabadell,
posa en marxa una plataforma digital)

Climate Alliance

5

Catalan
6

March
2018

English

7

May 2018

8

Oct 2018

CASSA

Nature-based solutions key to combatting local water challenges
(World Water Day)

Climate Alliance

Catalan

L’aula de l’Aigua acull un taller participatiu per fer créixer la plataforma digital del projecte europeu POWER

CASSA

English

New contest supports sustainable municipal water concepts

Climate Alliance

German

German
9

November 2018

Catalan

Aigües Sabadell organitza un taller participatiu per trobar solucions
innovadores als principals reptes de l’aigua al món

CASSA

10

March
2019

English

Show of pupil POWER in support of DMU research

LCC
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Newsletters

The POWER-Newsletter was published in eight times with an interval of about six months. In particular, the
POWER project was promoted by presenting interesting results of POWER in each newsletter, by asking partners from the various work packages to write articles from their field of work. Information was also provided
on related projects, such as the H2020 project EDI-Net, which aimed to save electricity and water consumption of public buildings via smart meters (NL 7).
Furthermore, the newsletter was used to draw attention to events and conferences. On the one hand, at the
end of each newsletter a list appeared of dates not associated with POWER but related to the project topic,
which were of potential interest for the newsletter recipients. On the other hand, POWER events and campaigns such as the POWER Industry Panel, the POWER Follower City Conference or the POWER Idea Contest
were published in independent articles.
After completion, the newsletter was sent to the newsletter subscribers, who are listed within the newsletter
TYPO3 backend. The number of subscribers increased from about 300 at the beginning to over 4000 at the
end. In order to achieve a maximum dissemination effect, all project partners were asked after publication
to advertise the newsletter via their website or social media activities or, if possible, to forward it to other
interested parties. In addition, the newsletters were put online on the POWER website and promoted via the
project's own social media. We have also forwarded the POWER newsletter to around 189 other organisations for dissemination purposes.

Table 2: Overview of the eight POWER newsletters: publication date, content and number of recipients.
No.

Content

No. of recipients

Date

1.

The 1st newsletter deals with best practices in water management of the cities
of Leicester and Milton Keynes in the United Kingdom and the water utilities of
the city of Sabadell, Catalonia and Jerusalem, Israel.

309

July 16

2.

The 2nd newsletter deals with best practices in water management of the Catalan city of Sabadell, provides a compendium of best practices for water, waste
water, solid waste and climate adaptation and an interview to Richard Elelman,
Director General of NETWERC H2O, on the role of cities in water management.

354

Nov 16

3.

The 3rd newsletter gives insight to water governance & the City Blueprint Approach management tool.

359

Feb 17

4.

The 4th newsletter gives insight to water governance strategy of the city of
Milton Keynes, whose Council is actively seeking ways to reduce water consumption. Besides, you will find a presentation of the new research project
netWORKS 4, exploring the connections between urban development and water infrastructure.

369

May 17

5.

The 5th newsletter presents the four new Water Communities for water challenges faced by cities, a short movie about the benefits of urban wetlands, new
publications about governance and water management in cities published by
the network, insights into how towns can prepare for heavy rains with the project “Regen // Sicher” in the city of Worms and the new events to come.

1301

Jan 18

6.

The 6th newsletter presents outcomes of the participation of POWER at the
Energy cities annual conference in Rennes, we reflect about the fact that 12
World Leaders Issue a Call for Accelerated Action on Water, and discuss the results of a recent study on waste water in the Netherlands that demonstrates
that municipalities can not only reuse wastewater, they can derive energy and
raw materials from it.

2234

May 18
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7.

The 7th newsletter presents the progress of the project. The launch of the DSP
app that is now available, completely free (Google Play or App Store), for citizens and organisations who want to be involved and the possibility for municipalities to get their own DSP for free. We also announce the extension deadline for the POWER Idea contest extended to the 31st January 2019 and the
launch of a new contest for municipalities: the Best Practice Repository Contest.

3245

Dec 18

8.

The 8th newsletter presents the progress of the project. The opening for registration for the POWER Conference on the 9th and 10th of October, the launch
of a new workshop “Citizen and Community Participation for Climate Change
Adaptation” in cooperation with the Covenant of Mayors at the Climate Alliance International Conference, in September 2019, and the announcement of
the winners of POWER idea contest.

4238

July 19

Final number of recipients:

4238

In addition to the POWER newsletter itself, attention was paid to bringing information concerning POWER
closer to a broad audience through articles in external newsletters. Here the eClimail, the newsletter of Climate Alliance, is to be particularly highlighted. A total of 15 articles were published in 13 newsletters during
the project lifetime. The reach of the eClimail is not limited to Germany (with over 2000 recipients), but also
includes the German-speaking areas outside Germany (approx. 1300 recipients) and the international area
with approx. 800 recipients (table 3). Therefore the eClimail with POWER content was usually sent in German
and English (with one exception) to more than 4000 recipients.
Table 3: Overview of the 13 newsletters from Climate Alliance with POWER articles.
No.

Article

Topic

Version

No. of recipients

Date

1

POWER - The new EU
project for water management

Presentation of the POWER
project

English version

910

Feb 16

German language
version1

1380

for Germany

2250
4540

2

Best practices on water
management released
- brought together by
POWER

Presentation of the Best Practice Repository (BPR)

English version

893

German language
version

1379

for Germany

2262
4534

3

POWER project: Get
valuable information
on water management
issues

Promotion of the POWER
newsletter

English version

890

German language
version

1428

for Germany

2249
4567

4

1

English version

877

total
July 16

total
Dec 16

total
April 17

For countries with German as an official language.
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German language
version

1410

for Germany

2248
4535

5

Handling water scarcity

Presentation of POWER activities in Milton Keynes

English version

877

German language
version

1418

for Germany

2248
4543

6

New Digital Social Platform for water related
issues is online!

Presentation of the POWER
DSP

English version

876

German language
version

1386

for Germany

2173

total
July 17

total
Dec 17

4435 total
7

New study highlights
the potential of
wastewater as a valuable resource

Presenting POWER KWR study
showing how municipal sewage treatment plants can be
transformed into resource
factories

English version

866

German language
version

1376

for Germany

2178

May 18

4420 total
8

Reusing wastewater - a
way out of water
shortages?

Presentation of the Governance Capacity Analysis of Sabadell from KWR

English version

866

German language
version

1372

for Germany

2178

July 18

4416 total
9

Erste energieneutrale
Kläranlage
Deutschlands und Der
nächste Starkregen
kommt bestimmt /
Kokliko Rückblick

Excursion to the first energy
neutral water plant of Germany with informing participants about POWER

English version

0

German language
version

0

for Germany

2116

Nov 18

2116 total
10

New contest supports
sustainable municipal
water concepts

Promoting the POWER Best
Practice Idea Contest

English version

843

German language
version

1369

for Germany

2116

Dec 18

4328 total
11

POWER - Addressing
Water Challenges by
Citizen Engagement

Promotion of the POWER Final Conference in Brussels

English version

843

German language
version

1359

for Germany

2116

June 19
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12

How to engage citizens
in local climate action
with online tools (1),
POWER Conference –
Addressing Water Challenges by Citizen Engagement (2),
Feedback to winners of
the POWER Idea Contest for Sustainable
Communities (3)

Demonstrating how POWER
can support citizen engagement (1), Promotion of the
POWER Final Conference in
Brussels (2), October 2019,
Asking for feedback to select
the idea contest winners (3)

English version

765

German language
version

1350

for Germany

2068

Aug 19

4183 total
13

Strengthen your local
authority with POWER

Presentation of POWER advertising brochures (EN & GER)
for municipalities

English version

765

German language
version

1350

for Germany

2068

Nov 19

4183 total

Of course, the project partners' newsletters are also an important part of the dissemination activities, which
in some cases have a very high number of recipients, such as Leicester City Council (LCC) with up to 15,000
subscribers (table 4). In addition to disseminating the project results, people were often invited to participate
in POWER activities or informed about special POWER events that had taken place in the KDCs.
Table 4: Overview of partner’s newsletters or newsletters of related institutions with POWER content.
No.

Newsletter

No. of sent NL with POWER content

No. of recipients each NL

Institution

1.

LCC internal newsletter
“Face”

4

6.800

LCC

2.

LCC e-newsletter "Your
Leicester"

3

9.000

LCC

3

Eco-schools bulletin

1

225

LCC

4.

Institutional newsletter

1

8.000

Climate
Alliance Italy

5.

Institutional newsletter

3

Up to 737

EIPCM

6.

Milton Keynes Weekly
Newsletter

1

4.000

Milton Keynes

Total number of recipients:

28.762

Finally, it is important to note that we have guaranteed data protection on the basis of the European Union's
new data protection rules. Since project newsletters and eClimail are located on German servers, recipients
had to accept with one click that they were willing to receive a newsletter (opt-in). In addition, we recorded
the IP address of the registering person using a time stamp (date and time). After 25 May 2018, we asked all
natural persons to re-register according to the new law. Since not all former newsletter recipients re-registered, the new law caused a decisive loss. Nevertheless, we were able to increase the number of subscribers
to the POWER newsletter to over 4,000 subscribers.
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Media Coverings & Press Review

Project activites have been published in various media coverings throughout the entire lifetime of the project.
The dissemination strategy was to use the multiplier effect of the project partners to reach a wide range of
people through their own professional networks. The aim was not only to reach those who deal professionally with issues relating to the management of water resources. The local population, who are interested in
the effects of the water problem in their community, was also addressed.
Since the media landscape is changing rapidly and continuously, the role of social media is becoming increasingly important in addressing both the professional audience and the general public. A table with more than
600 entries, mainly from social media, but also from news on external websites of various institutions, shows
a wide range of publications. These come not only from project partners but also from network partners and
other external persons who are not directly related to the project.
Approximately 1,500,000 people from the POWER target audience were reached over the entire project period. This does not include entries made through POWER's own social media channels. These are listed and
discussed separately in Deliverable 5.5. Almost two thirds of the entries are assigned to the general population. About one third were published through media channels and the rest is divided into the Scientific Community, Industry and Investors, Customers, Civil Society, General Public, Policy Makers and others. The figures
for the latter target groups are relatively low, as table 5 shows. Nevertheless, the scientific community should
still be highlighted, which after all can boast a figure of about 36,000.

Table 5: Numbers of people reached across the various POWER target groups.
Scientific Community (Higher
Education, Research)

Industry

Civil
Society

General
Public

Policy
Makers

Media

Investors

Customers

Other

36.048

210

4.680

903.350

6.318

565.921

210

210

3.150

total

1.520.103

The project partnership successfully split up dissemination actions and responsibilities according to their role
in the project through the project lifetime, thus resulting in a well-balanced timeline of social media posts
through Facebook, Twitter and LinkedIn. A strategic collaborative element has risen from the cooperation
with ICT4Water, an online hub for EU-funded research projects for ICT and Water management. The media
coverings are largely the result of previous dissemination activities, such as press releases or the distribution
of newsletters, for which the distribution lists of the project partners and those of the network partners were
used. In addition, special (local) events were published by the project partners, e.g. via news on their websites. Evidences and links to publications off and online can be found in the POWER Output spreadsheet.
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Figure 9: Screenshot of an Huffington Post article with POWER content.
Press review
A press review about the regular way of Google search did not lead to success for POWER, because the more
than 8 billion entries about POWER were difficult to relate to the project. Even search term combinations
from "POWER", "water" and "project" led to millions of search results. Nevertheless, the consortium can
prove that POWER information was disseminated in online and print media.
Table 6 shows examples of institutions that have disseminated POWER information in their media, including
the number of entries found. POWER information in project partner newsletters or in external cooperation
partner newsletters is dealt with in the section "Networking".
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Table 6: POWER consortium partners or other institutions and number of dissemination activities.

Institutions

No. of entries

ALEO – Association of Local Energy Officers,
UK

1

BBC Radio Leicester, UK

1

CAPSSI

7

CASSA, ESP

4

Citiblog

1

City Blueprint, E-Brochure

1

Climate Alliance Italy

2

Climate Alliance, old website, before relaunch

10

Climate Alliance, new website, after relaunch

36

Climathon

1

COMRADES

4

Covenant of Mayors

2

CUBIT, IT

10

DMU, UK

9

DSI Fair

2

EC, European Commission

3

ECETOC

1

EIPCM

3

Eurocities

1

EUSEW

1

Global Water Forum

1

Hl-live, Hansestadt Lübeck

1

Huffington Post

1

ICT4Water

7

KWR, NL

2

Leicester City, LCC, UK

3

MK Citizen, Milton Keynes, UK

1

MOSAIC H2020 project

1

NETWERCH2O

2

Pisa, Comune di Pisa, IT

1

Pressreader, UK

2

Profit project

1
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Retema - Revista Tecnica de Medio Ambiente, ESP

1

Sabadell, ESP

1

The Source Magazine

2

WASCOP H2020 project

1

Watershare

1

Waterwise, water efficiency database

2

Wherecanwego, UK

1

In some cases the consortium managed to spread its information in paper printed media or in media which
run both, paper versions and online versions:

Table 7: Power related information spread in print media.
Institutions

No. of entries

Climate Alliance Annual Report

1

Comune de Pisa, IT, newspaper

1

Environ Dev Sustain

1

Leicester Mercury, UK

2

Lübecker Nachrichten, GER

1

MK Citizen, Milton Keynes, UK

1

Umweltbriefe, GER

1

Water Resources Management

1

In the area of social media, POWER information was distributed on Facebook, Instagram, LinkedIn, Twitter
and Youtube. At Instagram, only two activities were recorded, both linked to Spanish partners. The POWER
project video was uploaded to YouTube, which has been viewed 267 times (table 8). Project information from
project partners or external persons has been shared 64 times via Facebook according to our current state
of knowledge. Furthermore, there are 26 entries in LinkedIn. These activities come entirely from POWER
project partners or affiliated networks.
We were also able to count 395 Twitter messages. With this number Twitter clearly exceeds the other social
media channels. The biggest part was provided by POWER project partners, but they came also from winners
of the idea contest, from other H2020 projects, including the Covenant of Mayors, and from institutions and
companies, which are either connected to the POWER pilot cities or deal with the topic water. The social
media activities of the POWER accounts are reported separately in deliverable D5.5.
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Table 8: Links to the POWER video at YouTube and to Instagram posts.
Social Media
Instagram

POWER partner
CASSA

Instagram
YouTube

CASSA
Different POWER
partners

Link
https://www.instagram.com/p/BfvnY6QF010/?takenby=dribesllados
https://www.instagram.com/p/By2UBn_BWJm/
https://youtu.be/znbflHioIfQ

Table 9: POWER consortium and other institutions with numbers of dissemination activities in Facebook.
Institutions

No. of entries

AIMEN Centro Tecnologico, Idea contest winner

1

Ana Amina Costa-Acosta

1

BUND Kreisverband Frankfurt, GER

1

Business Development Group

6

Carlos Miguel Ancamilla Luengo

1

Climate Alliance

12

Climate Alliance Italy

1

Covenant of Mayors – Europe

2

CUBIT

7

DMU, De Montfort University, UK

4

Efb London

2

Hagihon, ISR

1

Las Piedras Tapalpa

1

Leicestershire Archaeological & Historical Society

1

Maritza Ocampo

1

NAIAD – Nature Insurance value

1

NETWERCH2O

1

Obedineni Ideiza Bulgaria

11

Oscar Marino Guerra Osorio

1

Salvatore Rosania

4

Story of Leicester, UK

1
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Table 10: POWER consortium and other institutions with numbers of dissemination activities in LinkedIn.
Institutions

No. of entries

Climate Alliance

13

Cassa, ESP, David Ribes Llados

1

Covenant of Mayors

1

CUBIT

3

EIPCM

2

KWR, NL

5

NETWERCH2O

1

Table 11: POWER consortium and other institutions with numbers of dissemination activities in Twitter.
Institutions

No. of entries

@sbdinnovacio, Sabadell, ESP

3

5SRural, ESP

1

Agnese Metitieri, Idea contest winner

1

Aigua – Agencia Catalana de l’Aigua

3

Aigües Sabadell CASSA, ESP

70

AIMEN Centro Tecnologico, Idea contest winner

3

Anna Strzelecka, DMU

26

BäckerSchokoladin

2

BETA Tech Center, Universitat de Vic

2

Bryan B. Smith, PE

1

CAPSSI

2

Carmen Lamberti

5

Carmen Mena Abela, EU EASME

1

Ciprian Nanu, ROM

3

City wardens, Leicester, UK

1

Climate Alliance

24

Col.lab, ESP

2

COMRADES EU Project

15

Covenant of Mayors – Europe

7

Cubit

1

DAFNE Project H2020

3

David Ribes Llados

11
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Deborah B Graham

1

DMU and Sustainable DMU, De Montfort University, UK

6

DMU CEM, De Montfort University, UK

1

Economiadelagua, ESP

2

Eco-Schools Leicester, UK

27

EIPCM

65

Elena Lopez Gunn, Idea contest winner

2

encompass H2020 Project

3

eurecat, ESP

2

Families_Share, H2020 project

1

Fertinnowa H2020

2

Flood & Coast 2019

1

FLOOD-serv H2020 EU Project

8

Florian Dierickx

2

Francesc Cruanyes

1

Fundacio CTM, ESP

1

Global Water Forum

2

Greener Leicester, UK

1

Ict4water_eu

3

Ihsan Nadir Sabzwari

1

Imtiaz Patel

1

INCOVER H2020 project

11

Jasminko Novak

1

Jose Espi, ESP

1

Kathrin Hett

1

Kees van leeuwen, KWR, NL

1

Kouroupetroglou, GRE

14

Laura, Tarragona, ESP

2

Leicester City Council, UK

3

Lety Ozawa, UK

3

Lorenzo Proia

1

Luz Herrero Castilla

3

Maha AL-SALEHI

1

Marco Ranieri, EU EASME

2

Mezcal Digital

1

Milton Keynes Council, UK

1
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MK:Smart, Milton Keynes, UK

2

Netwerc H2O

3

NextGen Water Solutions

1

Oadby Free Spirit

1

Office International de l’Eau (OIEau), FR

1

Paul Fleming, UK

1

Petr Kunc

1

Pirelo

1

Primayer Ltd, UK

8

REWAT Progetto Life

1

Richard Elelman

2

Rosie, UK

1

Rudy Rossetto

1

Sarah Eames, Leicester, UK

1

SaveWater South east

1

SavingFood, EU H2020 project

6

Stef Koop, NL

2

Treball I Empresa, Sabadell, ESP

1

Water JPI

5

Water Resilient Cities, ERDF project

3

WUEC, Great Lakes

2

Yesutanbul, Friends of the Earth Ghana

1

ZERO BRINE, H2020 project

1

Networking Activities

Networking activities are an important measure for the dissemination and communication of POWER project
information and results to our target groups. For this reason, both network activities, namely from D5.8 (dissemination) and in D5.5 (communication), which each have a different focus, are mentioned in this deliverable.
One aim of the POWER dissemination activities was to build a transnational network. This could be achieved
by participating in conferences and other networking events such as workshops and excursions. However,
networks can also be expanded by contacting other organisations, institutions and municipalities outside the
context of events. This chapter provides an overview on how and with whom the partners of the POWER
consortium have established cooperation, as they have contacted a number of institutions to encourage
them to disseminate POWER information within their network.
The relevant key performance indicator requests to disseminate the POWER newsletter to at least 70 institutions. This goal was achieved, as can be seen from the list in the annex, in which more than 180 entries can
be counted. According to the target groups identified in the dissemination concept of the POWER project
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(Chapter 2), the efforts are aimed at politicians, municipal officials and experts by forwarding our information
to city and regional networks. The group of academic experts was approached through contacts with other
(publicly) funded projects and the target group of activists was covered by attempts to contact environmental
organisations such as the BUND (Germany) with over 500,000 members and supporters, and Friends of the
Earth from European and worldwide institutions.
Table 12 shows a list of the institutions with which the POWER consortium has successfully cooperated. The
listed institutions have distributed at least once the information of the POWER consortium, such as a newsletter, a press release or another activity in their network. The Key Performance Indicator (KPI) for those
acting as multipliers for POWER activities was 20. This figure was reached by 30, as shown in the following
table. In reality, the number is probably higher because we have only listed institutions where we have a
proven feedback and were able to take screenshots. Since it was difficult to obtain information on the actual
quality of the dissemination of POWER information by external network partners, no reliable statement can
be made, but as the table shows, the consortium has carried out strong networking activities with other
institutions at national and EU level such as Energy Cities, ICT4Water, Covenant of Mayors etc. The consortium has also carried out a number of other activities at national and EU level, e.g. through Energy Cities,
ICT4Water, Covenant of Mayors etc.
The international networking was realized by the POWER project partners by participating in international
conferences and events or by publishing papers in scientific journals. Also articles and news published in the
social media had a global reach. POWER also builds on the Sustainable Energy and Climate Action Plans of
the EU Cities (SECAP) of the Covenant of Mayors, which provides an opportunity to raise awareness at this
level. More information is available in Chapter 5 of this document.
The network activities were carried out during the entire project duration (M1-48). The proven cooperation
had to be maintained during the project lifetime through regular contact, information mailings, newsletters,
events where POWER is represented, news, etc. The network activities were carried out during the entire
project duration.

Table 12: External institutions that disseminated POWER content actively within their network.
No.

Networking Multiplier Organisation

Type of Collaboration

1

Bundesverband für Umweltberatung e.V.

News exchange

2

The Smart Water Networks Forum SWAN

News exchange

3

Covenant of Mayors

Regular news exchange,
Media publications,
Webinar organised together

4

Eurocities, http://www.eurocities.eu/

News exchange, Idea
Contest promotion
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5

CERTH - Institute Centre for Research and Technology in Thessaloniki, News exchange
Greece

6

Comrades project partnership

Regular News exchange,
cross-link collaboration

7

ICT4Water

News exchange
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8

Institut za rozvoj obrazovanja, Croatia (Friends of the Earth)

News exchange

9

FREEWAT

News exchange

10

Emser Genossenschaft/Lippe Verband

News exchange, Excursion

Page 27 of 81

D5.8 – Dissemination Activities Final Report
30/11/2019

POWER
687809

11

FLOOD-Serv Project

Regular news exchange,
cross-link collaboration

12

Association of Local Energy Officers (ALEO), UK

News exchange

13

Network of Associations of Local Authorities of South-East Europe (NA- News exchange
LAS)

14

CAPSSI - Collective Awareness Platforms for Sustainability and Social In- News exchange
novation

15

City of Worms

News exchange
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16

Network for Water in European Regions and Cities, NETWERC H2O Pro- Regular news exchange,
ject
Media publications

17

BLUESCITIES – Making Water and Waste Smart Project

News exchange

18

Signatories of the Dubrovnik Declaration of Intent (except POWER Project Partners):
Joint Research Centre of the European Commission
Jordan SMEs
Fundació CTM Centre Tecnològic
Network for Water in European Regions and Cities – NETWERC H2O
University Of California Irvine
Hungarian Water Association
European Water Association – EWAMIGAL
Lund University
Easton Consultancy
Strane Innovation
European Innovation Partnership on Water

News exchange

19

Water Supply and Sanitation Technology Platform - Water Europe

News exchange

20

EIP Water platform - https://www.eip-water.eu

News exchange

21

Hnutí Duha (Rainbow Movement), Czech Republic (Friends of the Earth)

News exchange

22

BUND (Friends of the Earth, Germany) Hessen Region

News exchange, IDEA
Contest Winner

23

HYDROUSA Project Partnership - National Technical University of Athens News exchange
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24

Incover - Innovative Eco-Technologies for Resource Recovery from News exchange
Wastewater Project Partnership

25

SIM4Nexus Project Partnership

News exchange

26

WADI - Innovative Airborne Water Leak Detection Surveillance Service

News exchange

27

WASCOP - Water Saving for Concentrated Solar Power Project Partner- News exchange
ship

28

Eco-schools Leicester

News exchange

29

Federal Association of the German Energy and Water Industries

News exchange, participation in POWER
Industry Panel

30

Valles Circular

CASSA News exchange

Networking activities on an supranational level
POWER has made an effort to demonstrate that the supranational strategies of a number of organisations
can and should be translated into implemented realities at the local government level. The actions which has
been initiated as a result within the Key Demonstration Cities have been brought to the attention of relevant
entities who have perceived the subsequent benefits of a global issue - local solution approach.
The United Nations – World Water Quality Alliance has been created under the leadership of the United
Nations Environment Programme based in Nairobi to ‘…provide governments and other stakeholders relevant evidence-based assessment, scenarios, solutions and services on water quality issues. (https://www.unenvironment.org/news-and-stories/press-release/world-water-quality-alliance-launched-tackle-global-water-crisis). At the second General Assembly of the UN-WWQA held in Ispra, Italy on the 18th of September,
2019, POWER explained to the plenary session the necessity for citizen awareness and active engagement.
Employing the examples of Jerusalem and Sabadell, it argued that a Social Engagement programme should
be developed whilst data collection and analysis actions were being undertaken. The proposal was approved
initially by the General Assembly and subsequently ratified in New York. As a result, members of the POWER
Consortium have been named to co-lead to programme which they suggested together with representatives
of the Joint Research Centre of the European Commission, The World Bank, the FAO and the Swiss Development Agency.
RENAISSANCE is an internal Work Package of the Joint Research Centre, led by the Water Unit of that organisation and EURECAT who created the idea in 2017. RENAISSANCE is based on practical experience acquired
during the previous Horizon 2020 initiative: BlueSCities when during the writing of the Urban Water Atlas for
Europe published by the European Commission (https://ec.europa.eu/jrc/en/publication/urban-water-atlas-europe) in 2017, it was evident that a lot of the activity then undertaken was, in fact, Science-CultureSustainability diplomacy. During the application of ConCensus in Jerusalem within the POWER project, the
European Commission were especially pleased to see how easy it had become for both Hebrew-speaking and
Arabic-speaking residents of Jerusalem to work together when formulating the proposal for a policy concerning the supply of water to 74 community gardens. This has led to the POWER methodology in general and
ConCensus in particular being chosen to be employed in further actions around the Mediterranean which
will be reported in the WEFE Atlas of the Mediterranean, to be jointly published by the European Commission
and the Union for the Mediterranean in the autumn of 2020. The decision was formally taken on the 17th of
October, 2019, during a meeting in Santorini. Furthermore, the POWER KDC, Jerusalem will, as a result become the lead city of an extended water community named the Middle East Regional Water Forum with
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cities from Jordan, Palestine, the Lebanon, Cyprus and the Gulf States. POWER itself will be described in the
book as one of the case studies.
In a similar mode, the POWER approach was presented to the WATER-EMPLOYMENT-MIGRATION Committee of the Water Experts Group of the UFM on the 21st of November, 2019. The POWER methodology was,
at the meeting, formally adopted as the means with which to establish a genuine Quadruple Helix dialogue
with stakeholders both on the Southern and Northern shores of the Mediterranean.
All three of the supranational initiatives described above, having embraced the progress of POWER, now
represent an important means of post-project continuity for the methodologies that have been developed
by the consortium over the last four years. Through these actions, POWER will be applied over a number of
years both in Europe and beyond. However, POWER has also been presented to organisations who are studying the overall benefits, advantages and deficiencies of the smart city approach in general as opposed to
being employed for specific supranational tasks.
On the 9th of July, 2019 POWER was described to the Smart Cities and Inclusive Growth Committee at the
OECD Headquarters in Paris. The ensuing debate which centred on the capacity of enabling technologies and
the approaches that have been a result of Industry 4.0 with regards to informing and engaging hitherto uninformed stakeholders resulted in the representative of POWER being named a permanent member of the
Commission, meaning that the project has achieved an aim to establish links both with local authorities and
global entities capable of strongly influencing the attitudes of national governments.

2.2.5

Participation in Conferences and Events

Participation in conferences and events to reach people who can be important multipliers or even POWER
tool users is an important dissemination method. Due to the importance of the effect of conferences and
events, we included table 13 to highlight the strong activities of the POWER staff. Presentations to create
awareness of the importance of the POWER DSP model were a central dissemination activity for the project,
which is why partners participated on national, European and international events and conferences.
The importance of POWER with regard to ecological challenges for the European society and beyond was
therefore visualized in a variety of ways. Participation in events and conferences included the dissemination
of information materials and the holding of presentations, the organisation of demonstrations, for example
through information desks, but also in-situ sessions and workshops, etc. It started from the beginning of the
project and was intensified with the finalized dissemination materials (M6) but also with going online with
the DSPs until the end of the project. The number of participations spread over the years are as follows:
Table 13: Dissemination roadmap for networking activities.
Year

External Conferences and
Events

Conferences and events
organised by the institutions
of POWER staff

POWER Events, Conferences, Workshops and Meetings

No. of
events
/ year

2016

15

2

0

17

2017

32

6

3

41

2018

22

14

10

46

2019

16

18

31

65

Sum
total

85

40

44

169
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In total, there were approximately 169 conferences and events attended and about 27,900 people were
reached. However, since approximately one quarter of the data on persons reached are missing, this figure
can only serve as a guide.
It is important to note that the number of 168 does not only refer to external events and conferences. These
are just about half. The other half is comprised of roughly equal numbers of conferences and events organised by the POWER staff institutions and those initiated by the project itself, such as the Final Conference,
the Follower City Conference, the Industry Panels, Eco School workshops, the Idea Contest workshops, etc.

2.2.6

Scientific and Professional Publications

The results of the project were published within the framework of technical conferences, but also as articles
in technical journals. However, there is also an article in a popular scientific journal aimed at a Germanspeaking specialist audience in which the POWER project is presented together with other projects aiming at
citizen engagement. Altogether a total of 24 articles were published within the framework of the POWER
project.
Anyway, the focus of most of the articles lies on how social and ecological spheres – in specific concerning
water - can be brought together within POWER, e.g. in the context of the Governance Capacity Analysis of
KWR, but also in the context of investigations of the University of Utrecht under involvement of the POWER
Key Demonstration Cities. EURECAT also produced an article that specifically examines public engagement
processes through Digital Social Platforms. Finally, EIPCM focuses on the advantages of gamification tools,
an important aspect that is also found on the POWER platform.

Table 14: Scientific & professional publications.
Pos.

Date of
publishing

Author

Title

Journal

1

2017

Koop SHA, Koetsier L,
Van Doornhof A, Van
Leeuwen CJ, Brouwer
S, Dieperink C and
Driessen PJ

Assessing the governance capacity of
cities to address challenges of water,
waste, and climate change.

Water resources
management.

2

2018

Aartsen M, Koop SHA,
Hegger D, Goswami B,
Oost J and Van Leeuwen CJ

Increasing Water Governance Capacity in Urban India: Identifying key conditions to improve water services in
Ahmedabad

Regional Environmental Change

3

2018

Koop SHA, Van Leeuwen CJ and Brouwer S

Assessing governance capacity to address water challenges

Global water forum

4

2017

Mukhtarov,
Dieperink, C.,
Driessen, P.

F.,
and

The Potential Influence of ICT Applications on Public Deliberation in Urban
Water Governance.

Urban Studies

5

2017

Elelman, R., Feldman,
D.

The Future of Citizen Engagement in
Cities – the COuNcil of Citizen ENgagement in Sustainable Urban Strategies (ConCensus). Futures.

Sustainable Urban
Strategies
(ConCensus). Futures.

6

2018

Feingold D, Koop SHA,
Van Leeuwen K

The City Blueprint Approach: Urban
Water Management and Governance
in Cities in the U.S.

Environmental
management
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7

2018

Van Leeuwen K, Vries
de E, Koop S, Roest K

The Energy & Raw Materials Factory:
Role and Potential Contribution to
the Circular Economy of the Netherlands

Environmental
management

8

2018

Kim H, Son J, Lee S, Van
Leeuwen CJ, Shin P,
Jeryang P

Assessing urban water management
sustainability of a megacity: case
study of Seoul, Sourth Korea

Water

9

2018

Steflova M, Koop SHA,
Alelman R, Vinyoles J

Governing Non-Potable Water Reuse
to Alleviate Water Stress: the Case of
Sabadell, Spain

Water

10

2018

Madonsela BT, Koop
SHA, Van Leeuwen CJ,
Carden KJ

Improving the capacity to govern water challenges in urban Sourth Africa an indicator assessment approach

11

2018

Rahmasary AN, Koop
SHA, Van Leeuwen CJ

Governing Indonesia's urban challenges of water, waste and climate
change: Lessons from Bandung

Sustainable Water
Resources Management

12

2018

Koop SHA, Monteiro
Gomes F, Schoot L,
Dieperink C, Driessen
PPJ, Van Leeuwen CJ

Assessing the capacity to govern flood
risk in cities and the role of contextual
factors

Sustainability

13

2018

Rahmasary AN, Robert
S, Chang I, Jing W, Park
J, Koop SHA, Van Leeuwen CJ

Overcoming the challenges of water,
waste and climate change in Asian cities

Sustainability
ence

14

2019

Upscaling urban recycled water
schemes: An analysis of the presence
of required governance conditions in
the city of Sabadell

Water 2019, 11(1),
11

15

2019

Pinyol Alberich, J., F.
Mukhtarov, C.
Dieperink, P.P.J.
Driessen and A.
Broekman
Madonsela B, Koop S,
Van Leeuwen K,
Carden K

Water 11(2), 292

16

2018

Madonsela BT, Koop
SHA, Van Leeuwen CJ,
Carden KJ

17

2019

Brockhoff RC, Koop
SHA, Snel KAW

Evaluation of Water Governance Processes Required to Transition towards Water Sensitive Urban Design
- An Indicator Assessment Approach
for the City of Cape Town
Institutional factors required to improve the capacity to govern water
challenges in urban South Africa – an
indicator assessment approach
Pluvial flooding in Utrecht: on its way
to a water-wise city.

18

2019

Understanding the costs of inaction An assessment of pluvial flood damages in two European cities

Water
(Switzerland), 11
(4).

19

2016

Nicklin, Harry, Leicher,
Anne Margot,
Dieperink, Carel & Van
Leeuwen, Kees
Koop SHA and Leeuwen CJ

The challenges of water, waste and
climate change in cities.

Environment,
Development and
Sustainability
19:385-418

20

2019

Den Boer, J. C.
Dieperink and F.
Mukhtarov

Social Learning in Multilevel Flood
Risk Governance: Lessons from the
Dutch Room for the River Program

Water 11(10), 2032

Sci-

WISA Conference

Water 11:150
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21

2019

Farhad Mukhtarov,
Carel Dieperink, Peter
Driessen & Janet Riley

Collaborative learning for policy innovations: sustainable urban drainage systems in Leicester, England

22

2019

Becker, M., Koroleva,
K., Drenska, K.,
Vitorino, D., Novak, J.

Developing a Collective Awareness
Platform
for Urban Sustainability Challenges:
Case Study of the POWER Project

23

2019

Mekjian, S., Jurisch, K.,
Silk, C.

Höchste Zeit, sich anzupassen.
Jahrestagung des Klima-Bündnis.
(Professional publication only available in printed journal)

24

2019

Novak, J, Koroleva, K.

Why should I care about what I have
not seen? - Designing and validating
a gamification model for collective
awareness platforms for water-related sustainability issues

2.2.7

Journal of Environmental Policy &
Planning, 21:3,
288-301,
European Journal
of Sustainable Development, Vol. 8,
4, Special Issue
Presented at the
ICSD conference
2019
Alternative
Kommunal Politik.
Energie- und
Wärmewende.
Ausgabe 6/2019,
November/Dezem
ber.
Journal:
Sustainability (ISSN
2071-1050)

Demonstrations

Demonstrations were held as an information desk, presentation or workshop on events or conferences after
the DSP went public. The goal was:
•
•
•
•

to get feedback from users or experts on particular issues,
to generate interest on our POWER project and
to mobilize followers.
Table 14: Demonstrations of the POWER DSPs.

No.

Date

Demonstration

Activity

Location

POWER Partner

1

April
2017

Energy Cities Annual Conference

Round table discussion

Stuttgart, Germany

Climate Alliance

2

Sep 2017

International Climate Alliance Conference 2017

Information desk
and market place,
excursion to storm
water management

Essen, Germany

Climate Alliance

3

April
2018

Energy Cities Annual Conference

Information desk
with online connection to the DSP

Rennes, France

Climate Alliance

4

October
2018

Climate Alliance International Conference

POWER Workshop:
Water challenges in
cities and regions in
collaboration with
City of Worms and
CASSA

Barcelona, Spain

Climate Alliance

DMU

CASSA
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Information desk

5

Nov 2018

Excursion: „Erste
energieneutrale
Kläranlage Deutschlands
begegnet dem
Hochwasserschutz“,
National Climate Alliance
Conference 2018

Explaining POWER
and how it can support cities within a
group of conference
participants and
staff of the POWER
plants with discussions

Kaiserslautern,
Germany

Climate Alliance

6

Dec 2018

Exhibition / trade fair
ICT2018

Demonstration of
the DSP at a stand

Vienna Austria

DMU

7

April
2019

DMU Computer, Engineering and Media (CEM)
Research showcase,
Demonstration / Roll-Up /
Information Desk

Information desk
and demonstration

8

April
2019

EUROCITIES Environment
Forum, presentation of
POWER project and events

9

April
2019

10

11

12

CUBIT
Leicester, UK

DMU

Presenting the functionalities of the
POWER DSPs and
the advantages of
other POWER methods to representatives of municipalities

Genova, IT

CUBIT

Giving power to your city –
the POWER Follower City
Conference

Promoting POWER

Pisa, Italy

CUBIT

August
2019

Kick-off meeting to introduce the Hanau DSP

Design jam and
demonstration of
the Hanau DSP

Hanau, Germany

Sep 2019

Covenant of Mayors webinar “How to engage citizens in local climate action
with online tools”

Explaining the advantages of the
POWER DSP and giving esamples of the
Leicester DSP

Online

POWER Workshop at 28th
Climate Alliance International Conference

Workshop in collaboration with Covenant of Mayors: Citizen and Community
Participation for Climate Change Adaptation

Rostock, Germany

Sep 2019

EURECAT
Climate Alliance
EIPCM
Climate Alliance
LCC
DMU

Climate Alliance
LCC

13

October
2019

POWER Follower City Assembly

Presenting the DSP
to the conference
participants

Brussels, Belgium

Baseform

14

October
2019

Climathon Berlin 2019,
Coaching the session and
presenting the POWER
project

Transfer of the
methodology developed in POWER for
the EIT Climate-KIC
Hackathon and use
of the BPR as a

Berlin, Germany

EIPCM
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source of inspiration
for the participants.

2.2.8

Reports and other documents

A major expression of external dissemination is the production of deliverables. Over the entire project duration (M1-M48), the POWER consortium produced 31 official deliverables of which 15 deliverables were made
publicly available in the project website resources area.
Table 15: Public deliverables that can be found on the POWER website.
No.
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15

Title
D2.1 General architecture, functionalities and
analysis report
D2.2 DSP HUB software -Beta release report
D2.3 DSP PUB software -Beta release report
D2.4 DSP MOB software-Beta release report
D3.1 Report on best practices in water management for all 4 use cases
D3.2 Report on Socio-technical Requirements
D3.3 Report on the Gamification Model
D3.4 Report on the engagement model
D4.1 Report on the Current Situation regarding
DSP Application
D4.2 Methodology design for social impact evaluation
D4.7 Guidance document for water governance
analyses
D5.1 Project dissemination plan and material
D5.2 Project communication strategy and
roadmap
D5.3 Public engagement activities report – 1st release
D5.4 Public engagement activities report – 2nd release

Lead
BASEFORM

WP
2

Date of Submission
November 2018

BASEFORM
BASEFORM
BASEFORM
KWR

2
2
2
3

September 2017
September 2017
August 2018
September 2017

DMU
EIPCM
CUBIT
EURECAT

3
3
3
4

September 2017
November 2018
November 2018
September 2017

EIPCM

4

September 2017

KWR

4

April 2017

Climate Alliance
CUBIT

5
5

September 2017
September 2017

CUBIT

5

November 2017

CUBIT

5

November 2018
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Figure 10: Documents and reports are available on the POWER website under Documents and tools/ Deliverables.
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2.3 Impact of Dissemination Activities
A series of key performance indicators (KPI) has been defined, to measure the impact of the dissemination
activities carried out by the project consortium:
Table 16: POWER KPIs for dissemination – target values.
Tools
Newsletter

KPIs

Target value

Status at M48

Number of recipients of newsletters
with POWER news

~9,000

~37,000

Number of POWER project newsletters
sent out

At least 8

8

Number of Climate Alliance eCLIMAIL
newsletters with POWER information
sent out

At least 8

13

70

189

Number of POWER project news on
other websites e.g. project partners
website, Covenant of Mayors website
etc.

>50

140

Number of press releases

At least 6

10

At least 50

102

At least 36

>100

20

30

Number of demonstrations

7

14

Number of scientific and professional
publications

23

24

Number of other networks to which
we forwarded the POWER project
newsletter (other organizations e.g.
CAPSSI community)
Other Websites

Press releases
Events and conferences

Number of events and conferences
where leaflets are spread
Number of presentations, special sessions, workshops etc. (at least 3 per
project partner)

Networking activities

Demonstrations
Scientific and professional
publications
(peer-reviewed journals, conferences, book contributions,
public reports)

Number of networks, organizations
etc. which are multipliers of the
POWER project

With social media: 624
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Final Conference

3.1 POWER Final Conference events 2019
The POWER Final Conference events took place on the 9th and 10th of October, 2019 and consisted of four
parts: An Industry Panel in the morning of the 9th of October, the Idea Contest Winners Coaching Session
and the POWER Follower City Assembly in parallel in the afternoon of the 9th of October and the POWER
Final Conference on the 10th of October, 2019. The venue location was the ground floor of the building of
the Delegation of the Government of Catalonia to the European Union in Rue de la Loi 227, Brussels, Belgium.
Participation lists were kept by the security officer when attendees entered the building. On the first conference day 41 signatures were counted, on the second day, 48.

3.1.1

Industry Panel – Community platforms: models of sustainability

The POWER Industry Panel took place in the morning of Wednesday 9th October 2019, 9.30 – 12.45 a.m. A
welcome and a presentation of the POWER project was given by Professor Ljiljana Marjanovic-Halburd, the
coordinator of the project. Then Dr. Luca Tavanti, from the project partner CUBIT, took over and explained
the aim of the day, presented the topics, and introduced the experts. CUBIT also opened the following
roundtable discussions. The participants were divided in three groups, dealing with different topics.
Roundtable 1 discussed sustainability models for
community awareness platforms, i.e. how community awareness platforms can be sustained in the
long term, e.g. concerning business models, success
cases and open issues. This roundtable was supported by the experts Maurizio Teli (associate professor at Aalborg University and coordinator of EU
projects about design and use of digital technologies
for commoning practices) and Paul Fleming (emeritus professor and director of Sustainable Development at DMU). Facilitator was Janet Riley (DMU) and
note taker Mathias Becker (EIPCM).
Figure 11: Roundtable discussions during the Industry Pannel.
Roundtable 2 dealt with success stories for water challenges, in specific it was discussed how community
tools, services, and strategies had an impact on water conservation, water quality and surface water flooding.
This roundtable was supported by the experts Lydia Vamvakeridou-Lyroudia (programme director of Watershare at KWR and expert in water supply and distribution systems, the Water-Energy-Food Nexus, artificial
intelligence techniques for water) and Lorenzo Proia (senior researcher at University of Vic, expert in aquatic
ecology and in the role of human activities on aquatic environments). Facilitator of this table was Jeremy
Draper from Milton Keynes, note taker Alex Cameron and Daniel Coles, both from Leicester City Council.
Roundtable 3 talked about how industry and water communities can benefit from each other, with focus on
why and how industries can take advantage from implementing POWER water communities in their development. The experts Andrea Rubini (Director of operations at water Europe, with more than 30 years of
international experience in industrial innovation, water, and energy) and John Bryden (senior programme
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manager at Thames21, head of Improving Rivers) supported the roundtable, facilitator was Stef Koop from
KWR, note taker Leticia Ozawa-Meida from DMU.
The final presentation of the result of the discussions was also moderated by CUBIT. In a 10-minute presentation from each roundtable/group, the note takers gave a summary on the topics discussed. The concluding
remarks were made by Professor Giuliano Manara (University of Pisa, and former President of CUBIT).
3.1.2

POWER Idea Contest coaching session – Workshop on innovation design & management

In the afternoon of Wednesday, October 9, starting after lunch at about 14.30 p.m. the POWER idea contest
winners coaching session was held. This is a specifically designed 3-hour hands-on training for the POWER
idea contest winners with the following goals:
•
•

To give them an overview of business and project management steps that they need to undertake
to further specify their ideas and thus bring them closer to implementation;
To help them learn how to create short but effective pitches of their ideas and thus to help them
prepare for the presentation of their ideas to the POWER expert audience during the award ceremony on October 10th.

A total of 14 representatives from the 10 POWER idea contest winning ideas took part in the coaching session.
In the first part of the training all representatives were guided in a timely measured and strictly structured
process towards creating a first version of their projects’ business model canvas. The business model canvas
(fig. 12) is a tool that gives an overview over the most important components of a given project such as:
•
•
•
•
•

What problem is the project solving?
What solution is it offering?
Who are the target groups of the project?
Are there any competitors/potential partners in this field?
What sort of financial model does the project practice (e.g. subscriptions, ads, public funds)?

Figure 12: The structure of the business model canvas used during the session.
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Considering these very concrete aspects aimed at helping the winners to think in more practical terms about
their solution ideas and move them one step further: from an early stage idea towards a more comprehensive
plan of how exactly they want to implement their solutions.
The second part of the coaching session was a pitching
training. During this session the winners learned how to
present their ideas to the audience in a well-structured,
easy to follow and compact way (no more than 5
minutes per pitch) that gives enough information about
the idea, but still sparks the interest of the listeners to
ask for further information afterwards. The winners also
had the chance to prepare and practice their pitches and
receive feedback from their peers and from the moderators of the session. This way they had enough time to
adjust and refine their pitches for the award ceremony
on the next day. The pitching training was developed in
the logic of the pitch canvas (fig. 14) – a tool that helps
visualizing and structuring in a logical manner all imFigure 13: Coaching session for the Idea Conportant components of a project that need to be mentest winners.
tioned to the audience. The steps of the pitch canvas
closely resemble the steps of the business model canvas, thus urging the winners to put in practice what they
have learned during the first part of the coaching session in their pitches.

Figure 14: The structure of the business model
canvas used during the session.
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POWER Follower City Assembly

Following on from the successful Follower City Conference held in Pisa on the 12th of April, 2019 it was
decided to hold a Follower City Assembly on Wednesday the 9th of October, 2019, from 14.30 – 17.30 in
order to reinforce the effect of the Declaration of Pisa, whereby a number of municipalities and entities had
publicly declared their interest in the POWER DSP and socio-political engagement approach by signing an
official Declaration of Intent. The event which took place at the same time as the Idea Contest Coaching
Session, was presided by Richard Elelman from EURECAT, Spain. In his opening remarks to the meeting he
once again presented the Declaration of Pisa before presenting a video speech by The Deputy Mayor of Jerusalem, Fleur Hassan, who explained the successful implementation of ConCensus in her city and announced
that as a result, Jerusalem would not only fully implement a policy created by the citizens providing water
and support to 74 garden communities in the capital of Israel, but also reach out to neighbouring Arabic
municipalities in order to create the Middle east Regional Water Forum.

Figure 15: Follower City Assembly

Sergio Coelho from Baseform, Portugal, gave a presentation of the POWER DSP, explaining the main features and
how to set up a DSP. After the coffee break a general debate between all the participants about the future of the
Declaration of Pisa started. This section also was facilitated by Richard Elelman. The Assembly was designed to
be a working meeting in order to debate the future of the
POWER Follower Cities and how the initiative could develop after the project itself had terminated. The conclusions of the debate in which 43 people participated included the decision that further dissemination would be
undertaken by the follower entities present in their respective geographical spheres of influence.

It was also decided that the first presiding city of the group would be Jerusalem, originally a KDC but which
at the termination of the project has stated it will be prepared to head the network. Thus, the next face-toface meeting will take place in Jerusalem in the first semester of 2020. Meanwhile the cities will be invited
to take part in preparatory virtual meetings. Perhaps the most important message for the Follower Cities was
that they would, if they so wished, form part of the nucleus of cities on which the Social Engagement Programme of the United Nations World Water Quality Alliance and participate in two other supranational initiatives, the RENAISSANCE Science-Culture-Sustainability Approach led by EURECAT and the Joint Research
Centre of the European Commission and The Water-Employment-Migration (WEM) Group led by the Union
for the Mediterranean and GWP-MED.

3.2 POWER Final Conference: Addressing Water Challenges by Citizen Engagement
On Thursday, 10th October 2019, the second day of the POWER final events was held in the ground floor of
the Catalan Delegation to the EU. Professor Ljiljana Marjanovic-Halburd, the coordinator of the project welcomed the participants, assisted by Juan Bas Villalobos, representing the Catalan Government (Gencat).
The keynote speech of this day was delivered by Lydia Vamvakeridou-Lyroudia (KWR) about ICT4Water and
the role of citizens. The session was moderated by Professor Ljiljana Marjanovic-Halburd (DMU). After that
there was a demonstration of the POWER DSP held by Baseform, the project partner who developed the
tools. Representatives from the pilot cites showed how the DSP is used in Leicester, UK, Milton Keynes, UK,
Sabadell, Spain, and Jerusalem, Israel, followed by explanations connected to the gamification model developed by EIPCM. EURECAT showed how ConCensus is used in the Jerusalem Water Forum, a video message

Page 42 of 81

D5.8 – Dissemination Activities Final Report
30/11/2019

POWER
687809

from Fleur Hassan, (Deputy Mayor of Jerusalem) and Naomi Tsur (Leader of the Jerusalem Water Forum) was
played.
Wolfgang Hofstetter from Climate Alliance moderated the follower cities speech, which was delivered by Mrs
Angelika Gunkel from the city of Hanau. Hanau is the first city that adapted the DSP without being a project
pilot city. Due to time restrictions Mrs Gunkel, held her presentation remotely by GoTo Meeting putting the
focus on how the DSP is implemented in Hanau. The city uses the DSP for engaging its citizens related to heat
and adaptation to climate change.
After the lunch break POWER key findings and legacy were presented. The session was moderated by Professor Paul Fleming (DMU). Topics raised were digital citizen engagement by Jasminko Novak, EIPCM, the
best practice repository by Janet Riley, DMU, ConCensus in key demonstration cities by Richard Elelman,
EURECAT, enabling capacities to address local water challenges by Stef Koop, KWR/UU and a general POWER
legacy and exploitation plan by Professor Ljiljana Marjanovic-Halburd, DMU.
The next part was a panel discussion, where participants were asked about their opinion of the project moderated by Ljiljana Marjanovic-Halburd (DMU). Panellists were the speakers from the previous sessions. Open
questions from participants were raised and after a coffee break the awards’ ceremony began, where idea
contest winners and best contributed best practices were honoured.

3.2.1

Award ceremony

The award ceremony was one of the highlights of the POWER conference on October 10th. There, the winners from the POWER Idea Contest for Sustainable Communities and the POWER Best Practice Award for
Sustainable Water Innovation presented their ideas and projects to the audience. The contest and the award
are both part of POWER’s vision to engage different groups of people with sustainability and water-related
topics, thus establishing an international network of water-wise communities.

Figure 16: Award Ceremony for Idea Contest
Winners.

The POWER idea contest urged people to submit ideas
for solutions to local sustainability challenges.
Throughout the course of the contest more than 140
innovative ideas were submitted out of which 10 were
selected by the POWER community and a jury of sustainability and innovation experts as winners from the
contest. The winners were invited at the POWER conference to present their ideas and network with water
and sustainability experts who are willing to help them
develop further their ideas towards successful implementation. The authors of the 10 winning ideas are
from all corners of Europe – the UK, Germany, Croatia,
Hungary, Italy, Bulgaria, Cyprus, Spain - proving that
the POWER project connects not only locally, but EUwide.

A full list of the winning ideas is shown in the following table. The session was chaired by Ljiljana MarjanovicHalburd (DMU), idea’s contest awards were delivered by Jasminko Novak (EIPCM), the best practice awards
by Wolfgang Hofstetter (CA). In the event the following ideas have been presented:
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Table 17: Nine out of ten Idea Contest winning projects, that were presented at the Final Conference.
Idea Contest Winners
Idea:
Presenters:
About:

Flood Simulation Caravan
Sara Mariza Vryonidi and Andreas Chatzigeorgiou
Flood Simulation Caravan plugs students living in flood prone areas into teachable flash
flooding scenarios by harnessing virtual reality.

Idea:
Presenters:
About:

RoTH2O
Serena Piselli and Agnese Metitier
RotH2O repurposes the common roundabout to harvest rainwater. The result is a design
that prevents flooding, recycles water and brings greenery to public space.

Idea:
Presenters:
About:

TreeSPot
Lana Vujica and Vanja Lazic (Nika Matovac)
A mobile app which raises awareness about the impacts of climate change and the effect of urban environments on public health. The platform harnesses real time sensor
data to provide context aware recommendations.
BuYo
Nikolett Safarcsik and Bassel Alsalamah
BuYo plans to create riverfront office spaces powered by clean hydropower drawn from
buoy generators.
Bachreinigung
Kerstin Hendrich
Bachreinigung is an initiative which organizes voluntary brook and riverside trash collection.
Drip
Patrick Tawfik
Drip is an application which brings transparency to water use by providing access to realtime water consumption rates collected from sensors installed in the home. The app
uses rewards and gamification to encourage users to reduce water consumption.

Idea:
Presenters:
About:
Idea:
Presenters:
About:
Idea:
Presenters:
About:

Idea:
Presenters:
About:

Idea:
Presenters:
About:

Idea:
Presenters:
About:

INCOVER
Patricia Luz Herrero Castilla
Incover harnesses existing technologies to optimize wastewater treatment across three
demonstration sites. These technologies aim to mobilize the full potential of wastewater
by reduce operating costs, reusing water, generating energy by transforming
wastewater into bio products and reducing CO2 emissions.
New-old Trend
Stefaniya Slavcheva
The fashion industry is among the world's most wasteful. On average, 700 gallons of water are needed to produce a single T-Shirt and only 20% of textiles globally are recycled.
New-old trend seeks to help rectify this by providing an online platform for second hand
clothing.
DIAGNOSIS
Santo Abate and Gabriella Abate
DIAGNOSIS is attempting to solve water scarcity issues in Jerusalem by installing smartmeters throughout the city to map and visualize how water is wasted and better understand which strategies will maximize efficiency.

Page 44 of 81

D5.8 – Dissemination Activities Final Report
30/11/2019

POWER
687809

The POWER Best Practice Award for sustainable water innovation was given to the most innovative and impactful projects submitted to the POWER best practice repository – a global network of water management
projects and water-wise communities. Out of all 64 eligible for the award entries, the POWER jury selected
three projects that showed outstanding results in their work in the fields of extreme water resilience and
water reuse, namely:
BRIGAID (Antwerpen, Berlin, Tirana, Valladolid):
•

https://bestpractices.power-h2020.eu/?location=featuredChallenge&loadP=4160

INSPIREWATER (Tarragona) :
•

https://bestpractices.power-h2020.eu/?location=featuredChallenge&loadP=4200

RainAhead (Lübeck):
•
•
•

https://bestpractices.power-h2020.eu/?location=featuredChallenge&loadP=819
https://bestpractices.power-h2020.eu/?location=featuredChallenge&loadP=818
https://bestpractices.power-h2020.eu/?location=featuredChallenge&loadP=869

Representatives of the three awarded projects were invited to the POWER conference to present their work
to the international audience of water and innovation experts, thus establishing further connections between
water innovators in the EU. The POWER final conference closed with a cocktail reception giving the idea’s
contest winners a opportunity for networking and matching. Integrated in the drinking event was the winners’ “speed networking” session with experts. Each idea contest winner could approach two tables, with
experts to discuss their project idea.
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The POWER DSP for the city of Hanau

Municipalities are a special customer group. Due to structural changes, the financial crisis and demographic
developments, many municipalities are required to use their financial resources sparingly. With a view to the
future, the POWER platform can provide municipalities with considerable financial advantages, since citizen
participation processes produce long-term political strategies that are characterized above all by sustainability – also at the monetary level. This particular advantage of using the platform is therefore also one of the
biggest challenges in the early implementation phase, since cost reductions only become visible after a longer
period of time.
A municipality must therefore be convinced of the advantages of the POWER DSP within the project period
in order to be willing to invest several thousand euros in installation, adaptation and operation, without the
platform having been previously tested by a large number of municipalities under various conditions. Only
the implementation of a market strategy will make it possible to offer municipalities cheaper sales packages.
In this respect, setting up and operating a POWER DSP is currently still relatively expensive in individual cases.
Nevertheless, there are a number of municipalities that are aware of the great advantages of a citizen participation platform and would like to integrate this type of communication tool into their policy making concept. However, with the readiness to operate a POWER DSP an immediate implementation is not always
given. The next step is often a formal process of integrating the concept into the budget of a municipality.
Only after this approval procedure the work can begin on site.
It is therefore a great success that the city of Hanau was willing to operate a POWER platform at a very early
stage – just 18 months after the key demonstration cities have started their test phase and without having
implemented a market strategy. Various factors have led to this result:
1. The time-consuming bureaucratic process of approving a larger financial expenditure and the critical
consideration of whether the investment is justified at all could be skipped. This was possible because
the test DSP could be taken over and adapted for Hanau without a relatively large effort.
2. Municipal employees of Hanau are very committed to climate change adaptation and are willing to
take greater effort in this regard.
3. Just when Climate Alliance contacted the Hanau city administration concerning the POWER platform,
a Hanau civic working group on climate change and heat expressed the wish to use a digital communication tool to improve planning processes and optimise the involvement of other stakeholders.

4.1 Adaptation of the Hanau POWER Community Platform
The City of Hanau is not only the first city outside the group of key demonstration cities using a POWER
platform, it is also the first city from Germany. While the four POWER pilot cities use DSPs for water-related
topics, the city of Hanau wants to increase heat resilience with the POWER platform and generally bring the
topic of adaptation to climate change closer to the citizens.
The first negotiations on the use of the POWER platform by the City of Hanau began in October 2018 between
staff of Climate Alliance and Mrs. Gunkel, a representative of the City of Hanau working for the department
Sustainable Strategies, Energy and Climate Protection. In January 2019, the platform was officially integrated
as one of the options for participatory methods into the concept of the pilot project "Adaptation on Climate
Change Großauheim - Focus Health". Subsequently, efforts were made to find the most cost-effective way to
be able to offer a POWER platform to the City of Hanau, as it was not possible to integrate the costs into the
city’s budget planning at a short notice. As already mentioned, the result was that the POWER test platform
was used and adapted to the city’s needs.
In order to design the platform in such a way that it could be used without any barriers by the inhabitants of
Hanau-Großauheim, a project team consisting of staff from Climate Alliance, Baseform and EIPCM was
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formed. One goal was to translate the entire platform into German. The corresponding platform source code
was transferred from Baseform to Climate Alliance to be adapted there. Since individual parts of the platform
concern the Gamification tool, these were translated and integrated by the German-speaking employees of
EIPCM.
In addition to the general translation, changes were also made to the content, as the City of Hanau does not
focus on water issues but on climate change and heat. In this context a close cooperation with the city administration of Hanau was necessary. The relevant parts in this context were, for example, the logo on the
homepage and gamification graphics. While the basic structure of the platform was developed by the POWER
project team, Mrs. Gunkel created the challenges and added texts and images.

4.2 Introduction of the Hanau Platform to the citizen working group Großauheim
Hanau is located in the federal state of Hesse in the Rhine-Main region. This region is characterized by a
particularly mild climate and is one of the warmest regions in Germany. The POWER DSP was presented in
the district of Hanau-Großauheim with a focus on health, in order to take into account the increasing impact
of heat waves on risk groups. In this district there is already a vibrant group of citizens from political parties
and other local associations who function as multipliers.
The POWER platform and its functionalities were finally presented to this group on 10 August 2019. The
venue was the company Kämmerer - a family business from Großauheim, whose owner is strongly involved
in urban planning and development. In addition to the organisation team, consisting of three project staff
members from Climate Alliance and EIPCM and three representatives of the Hanau city administration, about
20 other people were present. After an introduction to the POWER project, the possibilities offered by the
platform to the citizens of Großauheim were demonstrated. The participants then worked out relevant topics
for the platform and discussed their prioritisation.
Overall, the platform met with great interest, but has not yet been launched. After the kick-off meeting in
August, the platform underwent a series of adjustments, for example in the area of data protection or content expansion. In addition, there is a strategy to introduce the working group slowly and carefully to the
possibilities of using the platform, so that any barriers that could prevent its use are removed in advance.
The aim is that this group, consisting of multipliers, encourages other people to use the platform in order to
achieve the highest possible output for the city of Hanau. In this context, two further meetings were scheduled for November 2019 in which the platform is to be made even more familiar to the working group. Once
again, Climate Alliance staff was present at the first one of the two meetings, as the second one was finally
postponed due to illness of the organisers.

4.3 Experiences with the Hanau POWER platform
Within the framework of the 28th International Conference of Climate Alliance in Rostock / Germany, POWER
organized a workshop in cooperation with the Covenant of Mayors on 27 September 2019. The 1.5-hour
workshop with the title "Citizen and community participation for climate change adaptation" took place as
one of several parallel workshops on the topic “Climate.Cities.Communities - Strategies for a liveable future”.
The workshop language was English, the translation into German was available.
Understanding how best to involve the public in climate change adaptation strategies is a key challenge for
many local authorities. True engagement goes beyond mere awareness-raising; it entails consulting citizens
through participatory processes and promoting as well as cooperating with citizen initiatives. During the
workshop the participating representatives from different municipalities learned creative methods and tools
to achieve these goals and discussed how best to engage hard-to-reach target groups.
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In addition to Angelika Gunkel, there were two other speakers in this workshop: Philip Thompson – Flood
Risk Manager, Leicester City Council, United Kingdom and Martin Ander – Environmental Partnership & Former Deputy Mayor of the City of Brno, Czech Republic. Angelika Gunkel explained during her presentation
that the city of Hanau focuses on heat in its POWER platform: During heat waves and other extreme weather
events, information should spread quickly in the various districts via the DSP. This will enable citizens, for
example, to better organize neighbourhood help themselves.
On the evening of 3 September, the City of Hanau organised a closing event for its climate change adaptation
project focusing on health. This evening was attended by the mayor of Hanau as well as a representative of
a Hessian ministry and there were possibilities for networking. During this event the city again declared that
they are willing to proceed with the POWER DSP.
The City of Hanau was invited by the POWER project partners to give a speech at the POWER Final Conference
on 10 October 2019 in Brussels. Due to another date Mrs. Gunkel was unable to travel. Therefore she gave
her speech via a GoToMeeting connection. The content of her speech was very similar to the one presented
by Hanau at the Rostock Conference two weeks before.

Figure 17: Meeting with the Hanau working group at the company Kämmerer in Großauheim to present
the Hanau DSP.
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Collaborative activities of POWER and the Covenant of Mayors for Climate &
Energy

As stated in the Grant Agreement, the POWER project has to build on existing approaches. The Covenant of
Mayors (CoM) also plays a role in this context. On p. 16, part B, it says: “[…] We will also build on the Benchmarking work of the Covenant of Mayors and the monitoring of the Sustainable Energy Action plans of EU
cities. It will address the water related aspects of a future Local Authority EU benchmark, being developed
for the Covenant of Mayors.” Thus two possibilities of a collaboration are addressed. On the one hand, it
should be investigated to what extent POWER can be merged with the existing Covenant of Mayors Sustainable Energy Action plans, and on the other hand whether a future benchmarking can be developed that takes
up the topic of water more intensively. This chapter shows the options for collaboration between POWER
and the Covenant of Mayors with also concrete actions. Further steps

Figure 18: The Covenant of Mayors webinar was presented via Adobe Connect. 43 participants, mostly
representatives of public authorities from all over Europe, were taking part. The webinar thematically built
on experiences of the projects POWER and Change the Future and was developed by representatives of
Leicester City Council (POWER), DMU (POWER), City of Worms (Change the Future) and Climate Alliance
(POWER and Change the Future).

5.1 Opportunities for cooperation for POWER and CoM
The Covenant of Mayors (CoM) is the world's largest movement for local climate and energy actions. In the
project proposal of POWER it is mentioned that both initiatives, POWER and CoM, have opportunities to
collaborate with each other especially concerning the middle-out process of POWER.
Signatories of the Covenant of Mayors for Climate and Energy commit to preparing and implementing a Sustainable Energy and Climate Action Plan (SECAP) addressing both climate mitigation and adaptation with a
2030 horizon. The action plan is the key document which shows how the Covenant signatory will reach his
vision and target. It supports the signatory by offering a monitoring and analysis tool in the sense of bundling
all relevant information, also concerning water, through Excel tables which are located in sheets representing
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different categories. The SECAP sheets are very easy to understand. Even non-professionals are able to work
with the template free from complications. The plan includes an assessment of the current situation, i.e. a
“Baseline Emission Inventory” (BEI) for the climate mitigation part and a “Risk & Vulnerability Assessment”
for the adaptation part. The goals and targets are clearly identified and the measures are planned together
with time frames, assigned responsibilities and estimated impacts. The SECAPs are internationally successful
and accepted by official authorities.
In part activities of the POWER Follower Cities concerning water can be connected to the Sustainable Energy
and Climate Action Plans of cities (SECAP) and the benchmark of the Covenant of Mayors (Benchmark of
Excellence). For example these cities could strengthen their reputation by highlighting their CoM membership on their POWER DSP in terms of Benchmarks of Excellence. In return CoM’s SECAP reports can point out
that their members are representing a POWER Water Community. Furthermore there are activities initiated
by CoM, like webinars, which lead to more visibility of POWER and have the effect to intensify the dissemination of knowledge among municipalities. Finally CoM provides a great option for networking activities like
offering a public calendar for events, Twitter and Facebook channels as well as a news section on the website
and a newsletter. Following eight opportunities for cooperation are described in more detail.

5.1.1

Mitigation Actions

First opportunity we identified is to put the information about running a DSP as a POWER Water Community
into the SECAP “Mitigation Actions” sheet. The information in this sheet builds the basis for the Mitigation
Action Report, which shows at a glance, with summary figures and graphs, the key results of the Baseline
Emission Inventory and the key actions outlined in the municipality’s action plan.

5.1.2

Adaptation Actions

Within CoM’s “Adaptation Actions” POWER measures, which are shown on a municipality’s Water Community DSP or in the POWER Best Practice Repository, can be described. These measures are needed to generate
the CoM Adaptation Action Plan. The plan defines a set of concrete adaptation actions, together with time
frames and assigned responsibilities, which translate the long-term strategy into action.

5.1.3

Risk and Vulnerability Assessment

CoM’s SECAPs offer a “Risk and Vulnerability Assessment”. It determines the nature and extent of risk by
analysing potential hazards and assessing vulnerability that could pose a potential threat or harm to people,
property, livelihoods and the environment on which they depend – it enables the identification of areas of
critical concern and therefore provides information for decision-making. This can take the form of one assessment, or several assessments undertaken reflecting different local priorities. They can include different
types of assessments (for example institutional risk assessments, hazard assessments and retrospective vulnerability assessments in the case of extreme weather events).
In terms of POWER, Water Communities can feed their expected water related impacts into the CoM’s “Risk
& Vulnerability” sheet (fig. 19). The results are presented in the Adaptation Report for example in a “Risk
Rating Matrix” and also in an “Impact Rating Matrix” which put the water subjects into the context of other
issues of the municipality (fig. 20). The POWER municipalities can take these results and discuss them within
their POWER Community. They can also be put in relation to the City Blueprint results, which have a more
detailed focus on water topics.
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Figure 19: Table “Expected impacts in your local authority or region” in SECAP “Risk & Vulnerability”
sheet.

Figure 20: “Risk Rating Matrix” and “Impact Rating Matrix” of the CoM Adaptation Report as results of
“Risk & Vulnerability” data.
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Baseline Emission Inventory

The Baseline Emission Inventory (BEI) is a quantification of the amount of CO2 emitted due to energy consumption in the territory of a Covenant signatory during a baseline year. It allows to identify the principal
sources of CO2 emissions and their respective reduction potentials. POWER outcomes could address the water related aspects of the SECAPs BEI. Anything related to the water municipal infrastructure and energy
consumption as well as CO2 emission would be relevant, like:
•
•
•
•

Water treatment plants
Water pumps
Canalisation
Potabilization plans, etc.

Figure 21: “Energy consumption of buildings” of the “Baseline Emission Inventory”.

Figure 22: “Hydroelectric production” of the “Baseline Emission Inventory”.
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Figure 23: “Waste water management” of the “Baseline Emission Inventory”.

5.1.5

CoM signatory at POWER DSP

POWER Water Communities, like the POWER pilot sites Leicester, Milton Keynes and Sabadell, can announce
their CoM signatory as a challenge on their POWER DSP. These results from the CoM SECAPs can be presented
to locals and be discussed as already mentioned above.

Figure 24: Listed challenges at Milton Keynes’ POWER DSP.
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Benchmark of Excellence

The Benchmarks of Excellence of the Covenant of Mayors are relevant examples of initiatives which Covenant
signatories, Coordinators and Supporters feel particularly proud of, and moreover endorse as useful actions
for other local authorities, provinces, regions or networks to replicate. These special initiatives can also be
transferred to the POWER DSP challenges and be highlighted as Benchmarks of Excellence as these initiatives
get a special “star” icon from CoM. In return, these initiatives can be mentioned as POWER measures in the
online catalogue of Benchmarks of Excellence, which is publicly available. This would lead to a greater visibility of POWER and the reputation of the respective municipality can be increased.

5.1.7

Webinars

The CoM webinar is a live, interactive presentation on the web, providing an opportunity for Covenant stakeholders - including signatories, Covenant Supporters and Coordinators - to attend a lecture given by CoM
members or other experts on a specific Covenant-related topic. POWER Communities, who are also CoM
signatories, can represent POWER by not only attending a webinar but also creating one related to the municipality’s specific water challenge.

Figure 2: First page of the Covenant of Mayors webinar “How to engage citizens in local climate action
with online tools”.
During the duration of the project we took this opportunity to present POWER to a wider audience consisting
of EU-municipal representatives. The webinar entitled "How to engage citizens in local climate action with
online tools" was organised by Nina Stiehr (Climate Alliance/POWER) and Madelie Le Bihan (Climate
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Alliance/Change the Future) together with the Covenant of Mayors officer from Brussels Lea Kleinenkuhnen.
It took place on 11 September 2019, lasted exactly one and a half hours and had 43 external participants.
Since a CoM webinar always has to be designed by two CoM member municipalities, not only the POWER
project was presented (by Alexander Cameron, Leicester City Council), but there was also a contribution by
Selma Mergner (City of Worms, Germany) about "Change the Future", which, like POWER, is also a Climate
Alliance project. In addition to the organizers, who were also part of the speakers, and the representatives
of the CoM member cities, Janet Riley (DMU/POWER) and Mathias Becker (EIPCM/POWER) were invited as
experts for possible questions in terms of data protection and gamification. However, Mathias Becker was
finally unable to attend the webinar due to an important meeting.
Table 18: Agenda of the CoM webinar.
5’

Welcome and introduction

10’

Environmental digital social platforms (DSPs) for citizen engagement
Nina Stiehr, Project Manager, Climate Alliance, Germany

20’

Leicester City’s POWER Water Community
Alexander Cameron, Flood Risk Engineer, Leicester City Council, UK

20’

City of Worms presenting the Change The Future platform
Selma Mergner, Climate Protection Manager, City of Worms, Germany

10’

Adaptation options through DSPs with a focus on advantages and challenges
Madlie Le Bihan, Project Manager, Climate Alliance, Germany

25’

Q&A session

After the welcome and introduction by Lea Kleinenkuhnen, Nina Stiehr gave an overview of the subject “Environmental digital social platforms (DSP) for citizen engagement”. The content was based on deliverable
"D4.1: Report on the Current Situation regarding DSP Application" which was created by the POWER colleagues from EURECAT. The first part of the webinar gave an overview of DSPs for citizen engagement and
answered the questions on how to meet societal challenges with Digital Social Platforms. That included the
presentation of five basic types of DSPs used by EU local authorities and a summary of the history of DSPs.
Well-functioning citizen engagement with the help of DSPs was demonstrated using the examples of Las
Vegas and the Canadian province of Alberta. Finally, the results of the POWER study on why municipalities
use DSPs were shown, which was a contextual transition to Leicester City Council's presentation.
In the second part Alexander Cameron gave an overview of the POWER project and then went into the specific situation in Leicester regarding flooding and why the city operates a POWER DSP. He also mentioned the
advantages and disadvantages the team was facing as well as success stories of the POWER project. Finally,
he explained how the POWER DSP can be applied to other municipalities. Selma Mergner of the city of Worms
presented the Change the Future Tool in the third part of the webinar. This online platform is intended to
encourage citizens to become more aware of sustainable action by motivating registered users to take concrete measures. Selma Mergner also reported on her experiences and discussed the advantages and disadvantages of the platform.
Finally, Madlie Le Bihan provided a summary of the main results and, above all, an overview of the additional
opportunities that the use of a DSP offers for citizen engagement. At the end of the presentations, questions
from the audience were addressed to the speakers, discussed and answered.
The webinar and presentation can be accessed online on the Covenant of Mayors website:
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the presentation of the webinar: bit.ly/320L0G7
the recording of the webinar: adobe.ly/2qVRd9q

Figure 26: Madlie Le Bihan pointing out the differences between the usage of digital platforms and conventional communication during the webinar.

5.1.8

Networking

The collaboration of POWER and CoM had started in April 2017 in terms of networking. Contact persons at
CoM are Lea Kleinenkuhnen, David Donnerer and Floriane Cappelletti. Networking activities consist of:
-

publication of POWER news on the CoM website,
publication of POWER events in the CoM calendar,
publication of POWER press releases on the CoM website,
publication of POWER press releases via the CoM social media channels Twitter, LinkedIn and Facebook,
Distribution of leaflets at European Sustainable energy Week (EUSEW) events.

The POWER topics are not always closely related to the signatories requirements. The “narrow” focus on
explicite climate protection issues like energy saving – mostly in a quantitative way - are of much higher
importance for CoM than for POWER. So it is clear that not all of POWER’s information can be spread within
CoM, but still enough to make POWER visible via CoM’s social media channels.
A special highlight was the workshop in Rostock on 27 September 2019 on the 28th International Conference
of Climate Alliance in Rostock / Germany (4.3).
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Figure 27: Information about POWER in the CoM’s news section of its website.

Figure 28: Example of a post about POWER on the CoM’s Facebook website.
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Figure29: Tweet about POWER at CoM’s Twitter channel.
5.1.9

Connectivity of CoM and POWER during the project lifetime

There was also an attempt, as announced in the grant agreement, to establish links with the Covenant of
Mayors. Through the POWER Key Demonstration Cities Leicester, Milton Keynes and Sabadell, which are signatories, we planned to explore the possibilities or obstacles which exist to establish a connection between
POWER and CoM.
However, concrete activities could in many cases, not be realized due to different circumstances. One of the
key reasons for this is that only the city administrations of Leicester (Leicester City Council) and Milton Keynes
(Milton Keynes City Council) are direct project partners. Whereas, CASSA (which represents the KDC Sabadell)
is a private water supplier and therefore, can have no formal relationship to the Covenant of Mayors as it is
not the city administration of Sabadell (municipality of Sabadell).
In order to establish a connection between CoM and POWER, both Leicester City Council and Milton Keynes
City Council were required to involve other departments, which are responsible for the administrations commitments to CoM and which were not participating directly in the POWER project. This is because the CoM
Sustainable Energy and Climate Action Plans (SECAP) focus on CO2 savings rather than on water based objectives and subsequently are managed by different departments to those involved in the POWER project.
Due to the current political environment in the UK and the uncertainties associated with Brexit, it was determined by Leicester City Council that CoM was no longer considered a priority and that resources were to be
focused on local sustainability policy instead although Leicester City Council will remain a signatory of CoM,
where possible. Milton Keynes was unable to establish a link between the issue of water and the CoM SECAPs,
as water management is privatised and cooperation between Milton Keynes City Council, Anglian Water (water supplier) and the POWER project was not possible due to data protection issues.
Unfortunately for the reasons specified above connections were not able to be established in Leicester, Milton Keynes and Sabadell. However, throughout the duration of the POWER project a theoretical investigation
was completed on how POWER and CoM can be linked, which is shown in deliverable reports 5.1.1 to 5.1.8.
In addition to this, some concrete actions connected to CoM were taken by Leicester City Council and Milton
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Keynes City Council, such as the CoM webinar and online networking (through social media) and attendance
to the CoM workshop in Rostock at Climate Alliance International Conference 2019.
As stated at the beginning of chapter 5 on p. 16, part B, of the POWER proposal it is furthermore mentioned:
“[…] It will address the water related aspects of a future Local Authority EU benchmark, being developed for
the Covenant of Mayors.” Since the proposal was written in 2015, the authors could not foresee a future
development of the Covenant of Mayors. As can be seen today, the planned Local Authority EU benchmarks
could not be implemented. Instead, the concept of the Benchmark of Excellence was developed, which is
described in 5.1.6. It also explains the possibilities of using this concept for POWER.
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Outcomes

The aim of the dissemination activities was to reach the target audience defined in the dissemination & communication plan, so that the information which contributes to making the project broadly known, and thus
applicable, can be passed on in a targeted manner. For this purpose we used the methods and carried out
the activities described in the previous chapters. The following table gives an overview of the most crucial
results. In order to create a comprehensive picture, elements that do not stand as an independent dissemination method but nevertheless have an important connection to the activities are also presented here, in
specific the project website and social media activities:

Table 19: Overview of dissemination methods
Method

Section

Purpose

Overview

KPI / KPI result

Styleguide

2.1

Basic
structuring

The style guide is of fundamental relevance for a
project to disseminate information and to communicate. For this purpose, all essential areas
have been covered, such as definition of fonts,
colours, logo, etc. Based on the styleguide all
other materials were created.

-

Leaflets

2.1

Inform

It was planned to create a general POWER leaflet
to serve as a template for KDC specific leaflets.
This goal was achieved in M7. The template was
adopted by the KDCs Leicester and Milton Keynes.
Hagihon had decided to create their own version
and published it in 5 relevant languages. CASSA
did not need a leaflet for its activities.

-

Originally it was planned to present the project in
a printed newsletter brochure of Climate Alliance.
However, since the Climail had not been produced
since 2015, it was decided to create an advertising
brochure for municipalities in order to present
POWER in a visually appealing overview. In order
to achieve a high attractiveness, a graphic designer was engaged, who brought in relevant
texts, graphics and pictures in the language versions English and German in brochure format. In
doing so, care was taken to ensure that the corporate design of the project was adhered to. Both
versions are available online, the English version
was also printed in a print run of 150 copies in DIN
A 4 format. The brochure is an excellent element
to promote POWER and highlights all the advantages of the project in a unique and appealing
way.

-

Posters and roll ups are excellent tools for getting
closer to people and receiving personal feedback.
They provide a simple and clear description of the
project and can be easily transported and presented at any type of event, such as exhibitions,
conferences, workshops or poster sessions. The
poster and roll-up are both available for download
on the POWER website and have been used at a

-

Awareness
Engage
Promote
Advertising
brochure

2.1

Inform
Awareness
Engage
Promote

Poster and roll up

2.1

Awareness
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variety of events where POWER has been actively
brought closer to the audience. Thus, the corporate design was constantly communicated and the
poster and roll up were an essential part of the
dissemination materials.

Project website*

see
D5.5

Awareness
Inform
Engage
Promote

Project partners
websites*

2.2.3

Awareness
Inform

The POWER website is one of the most versatile
dissemination tools. It contains information for
different audiences. It is also the entry point to
the KDCs’ DSPs. The website bundles all the dissemination materials that were produced during
the project lifetime, like the POWER newsletters,
but also the advertising brochure, leaflets, the
poster and roll ups as PDF documents for download. It provides links to the public deliverables
and news related to newsletter articles and press
releases. The POWER homepage was quite successful. Overall more than 800.000 visits can be
counted, made by 360.000 different visitors. This
means each visitor came back to our site more
than two times.

-

Information about the POWER project was also
spread on our project partner websites to reach a
wide and different audience.

-

Through press releases we announced the important achievements in this project. It was
planned to have 6 POWER press releases produced. Finally we reached the number 10,
whereby it must be considered that there were 5
individual press releases with specific contents for
CASSA. Since only a few project partners have a
press distribution list, the dissemination of the
contents of the press release took place mainly via
the forwarding to their own network partners,
news were published on the websites and disseminated via social media channels.

No. of press
releases:

By sending out newsletters, people were able to
get an overview of basic principles of the project
and latest results. Events were advertised and
POWER related topics were covered. Not only the
project's own POWER newsletter was sent, but
also content was communicated via the partners'
newsletters. Since the POWER DSP is particularly
relevant for municipalities, a total of 13 articles
were published in the Climate Alliance newsletter
eClimail. With project partners' newsletters another clientele could be addressed, such as the
general population, etc. NGOs and other (H2020)
projects were also reached by disseminating the
newsletters via multipliers from a networking list.
This has resulted in particularly high figures, as
Leicester, for example, has two distributors with a

No. of recipients of
newsletters with
POWER news:

Engage
Promote
Press releases**

2.2.1

Inform
Promote

Newsletters**

2.2.2

Awareness
Inform

6 / 10

~9,000 / ~37,000
No. of POWER project newsletters
sent out:
8/8
No. of eClimail
with POWER information sent out:
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total of just about 16,000 addresses. In total, this
resulted in a distribution list of approx. 37,000 recipients, with the newsletters being sent at different frequencies and sometimes with different
content.

8 / 13
No. of other networks to which we
forwarded the
POWER project
newsletter:
70 / 189

Media Coverings
and Press Review

2.2.3

Awareness
Inform
Engage
Promote

POWER Social media accounts*

2.2.3

Awareness
Inform
Engage
Promote

Networking
activities**

2.2.4

Inform
Engage
Promote

About 1,500,000 people could be reached via the
POWER media coverings. Most of them belonged
to the general population. But also media, which
published POWER information, provided a third of
the number of persons reached. Furthermore, the
scientific community with the number of 36,000
should be mentioned. A special challenge lay in
the preparation of a press review, which could not
be accomplished due to the billionfold used term
"POWER". Nevertheless, we were able to give an
overview of the media through which POWER was
distributed. To disseminate project relevant information to a wide audience interactive platforms
of social media like Twitter, LinkedIn and Facebook were used. In addition to POWER Social Media Accounts, which were administered by our
project partners of CUBIT, there were also dissemination activities via accounts of the institutions of
the project partners, but also via those of the network partners. Within the scope of the dissemination activities, we took care to achieve a larger
reach in this way.

Number of POWER
project news on
other websites:
>50 / 140
With social media:
>50 / 624

The POWER project was quite active in feeding social media accounts and thus managed to get over
2000 followers on Twitter, creating nearly 2700
tweets. Over 1800 actions on Twitter can be
counted. Nearly 3400 fans follow the POWER project on Facebook, 530 posts have been made and
6600 actions can be counted. On LinkedIn the consortium has 227 followers. 380 LinkedIn posts
have been made and 144 actions can be seen.
In order to form a transnational network, contacts
were made at events and conferences, calls were
made by telephone or Skype, people were contacted by e-mail or existing network contacts of
project partners were used. This resulted in a list
of active multipliers of 30 who are known to have
distributed information and a list of contacts who
have regularly received information for publication but where we do not know what was accepted for dissemination. It should be pointed out
that the KPIs were achieved well. Particularly
noteworthy are the contacts that have led to
closer cooperation. For example, ICT4Water was a
network partner with whom there was personal

Number of networks, organizations etc. which
are multipliers of
the POWER
project:
20 / 30
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contact and through which support was provided,
for example by arranging participation in trade
fair stands. In addition, there were more intensive
contacts to representatives of two German cities
Hanau (Mrs. Gunkel) and Mannheim (Mr. Mauritz), who looked very promising. Even if no DSP
was taken over in Mannheim, a presentation
could be organized by Mr. Mauritz in the context
of the EUROCITIES Water Forum in Genoa. For Hanau, on the other hand, a DSP on the subject of
heat could even be realised. At the international
level, the project partner EURECAT in particular
was able to achieve great success by presenting
the POWER method to institutions such as the
United Nations and the OECD, and by establishing
a continuation of this method.

Participation in
conferences &
events**

2.2.5

Engage
Promote

Conferences and events are an important dissemination method to promote the project and engage people. The entire project team was very
committed to meeting this challenge. In addition
to external events, those organised by the partner
institutions, such as the Climate Alliance Annual
Conference, were also used. Above all, there were
a number of POWER events to communicate the
project, involve people and get constructive feedback in order to develop the project further. It is
interesting to note that the development of the
project is reflected in the type and number of participations in various events: Especially in the first
half of the project period, when the DSPs had not
yet been published or had to be revised again, the
project was mainly promoted through scientific
findings at corresponding external conferences,
for example by the partners KWR and the University of Utrecht. After the successful implemen-

Number of events
and conferences
where leaflets are
spread:
At least 50 / 102
Number of presentations, special
sessions, workshops etc.:
At least 36 / >100

tation of the DSPs, a special focus was placed
on getting people excited about the DSP,
both within the local population as well as on
the level of representatives of municipalities.
Nevertheless, still external scientific conferences were an important measure, although
there has been a decline after 2017.
Scientific and professional publications

Demonstrations**

2.2.6

2.2.7

Inform

Engage

Journal articles are important to share information to the professionals. The articles have
been published in relevant scientific journals and
are all available online, with the exception of the
article on the Climate Alliance Conference, at
which POWER plays a special role and which is
only available as a printed version. The KPI of 23
was reached.

Number of scientific and professional publications:

Demonstrations were held as an information desk
or workshop on an event since the DSP is running.
This method was useful to get feedback from users or experts on particular issues. The demonstrations allowed the POWER DSP to be brought

Number of demonstrations:

23 / 24

7 / 14
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even closer to the people, although this did not
result in any new installation of another DSP.

Reports and other
documents

2.2.8

Inform

Public POWER deliverables are posted on the
POWER website so they are accessible to a wide
audience. These deliverables underline the results
of the project and prove the successes that could
be achieved with POWER. For example, many
parts of the Covenant of Mayors webinar are
based on deliverable 4.1 and the audience was
made aware during the seminar that more information could be found in this deliverable. Accordingly, a link to the POWER website was provided.

-

* These methods are communication and engagement methods and are explained in detail in the D5.5.
** These methods are important for dissemination and communication/engagement and will be mentioned with different aspects in
both D5.8 and D5.5.
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Discussion & Outlook

As already stated, the main objective of all activities was to demonstrate, that the POWER methodology can
serve as a key element within the framework of long-term environmental urban planning through citizen
engagement. Overall, it can be said that the objectives of the dissemination activities were achieved or even
exceeded. In addition to the KPIs already mentioned, the successful implementation of a further POWER DSP
and the continuation of the POWER method within the framework of the United Nations or the OECD can
also serve as indicators.
Unexpected incidents
A time reduction of the promotion of the DSPs was caused by the delay of going public with the DSPs. However, this time was used to inform about the project and the results already achieved at external conferences.
Figure 30 shows in a particularly impressive way how the POWER staff has promoted the project through
their participation in events and conferences, but also through specially initiated workshops. While in the
first half of the project a special focus was on attending external events (EXT), in the second half the focus
was more on the dissemination of information about the project and especially the use of the DSPs via the
consortium's own events (INT) and especially POWER activities (POWER).

Participation in Events & Conferences
35

No. of events participated

30
25
20

EXT
INT

15

POWER

10
5
0
Year 2016

Year 2017

Year 2018

Year 2019

Figure 30: Graph showing number of events participated by the POWER staff between 2016 and 2019 divided into external events (EXT), the consortium’s own internal events (INT) and POWER events
(POWER).
After the DSPs and the Best Practice Repository (BPR) went online the project took up speed. Especially from
2018 there was a strong increase concerning POWER own events and workshops. The feedback that was
received there had to be reflected by the project team and be integrated into the ongoing activities of all
partners. This led to optimisations but also to new challenges the project team had to face, especially in
adapting the DSP and the BPR structures by defining and implementing more user-friendly solutions. One
example is the option to group registered persons to be able to contact them on special occasions, what was
for example demanded by the Hanau city administration.
Furthermore through the introduction of the new EU data protection regulation, the dissemination team was
faced with the challenge of managing the data in such a way that it complied with the new regulations. This
Page 65 of 81

D5.8 – Dissemination Activities Final Report
30/11/2019

POWER
687809

also meant that all already registered newsletter recipients had to agree to receive the newsletter again. As
a result, we were unable to reach the KPI of 9,000 via the POWER newsletter together with Climate Alliance's
eClimail. Nevertheless, newsletters were also sent out by project partners, some of whom have very large
mailing lists, which meant that the KPI was far exceeded with around 37,000 recipients.
Table 20: Risks stated in the POWER grant agreement concerning dissemination activities and the reflection after project lifetime.
Risk

Result

Workshops and publication on special Good communication took place between the project partners
issue are delayed.
and all dates could be announced in time. A network could be
established in time and the information could be disseminated
through internal and external channels. All partners were very
committed to carrying out dissemination activities through their
own and external events.
Quantifying the impact of the project to Special attention was paid to increasing the influence of the proEU consumers, business, government & ject, mainly through direct contacts. Indicators here are, for exsociety will be challenging.
ample, the importance for institutions such as the UN and OECD,
but also the implementation of the DSP for Hanau.
Covenant of Mayors
In addition to these activities, it was investigated how POWER can be embedded in existing structures. In this
context, possibilities were explored for bringing POWER together with the Covenant of Mayors. Different
theoretical options have been identified, which mainly refer to the Sustainable Energy & Climate Action Plans
of the Covenant of Mayors. However, since CoM's focus is more on energy savings and no water focus has
been established at this time, we consider the liaison as possible but not of particular importance. However,
since the POWER DSP can be used for all environmental topics of a city, it is quite conceivable that at a later
date the topic of CO2 reduction will be communicated to a municipality via the DSP. In this case it is quite
plausible to strongly combine the aspects of CoM with POWER.
Strong activities coming from all POWER partners
What has to be put into the focus as a special achievement is the strong participation of all POWER partners
in the dissemination activities, which is also evident from the KPIs and in detail from the tables in the annex.
The project staff from all institutions made great efforts to disseminate information. This showed above all
that complex structures had arisen that needed to be kept in mind when recording the activities. Since, for
example, not all project partners have a press distribution list, the content was distributed via their own
network distribution lists, news was created for their own websites and distributed via their own social media
accounts. The same applies to the newsletter or content from it. In addition, project partners were also given
specific information separately to their own target audience. Also the press review was a special challenge,
which could not be mastered, because the term POWER could not be found in connection with the project
via Google.
All in all, this led to a strong force in POWER dissemination and showed the great importance of the project
for every colleague. It should be noted that the communication within the partners for dissemination activities was excellent and a close exchange took place. Nevertheless, the aim is for Climate Alliance to continue
to support the municipalities that keep on running the DSPs and, especially, to continue to support the city
of Hanau closely in order to successfully implement the POWER DSP there as part of the city administration's
policy measures.
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Annex
I. Networking
Table 21: All network organisations to which the dissemination team has forwarded POWER information.
All networking organisations
1

Bundesverband für Umweltberatung e.V.

2

The Smart Water Networks Forum SWAN

3

Covenant of Mayors

4

Eurocities, http://www.eurocities.eu/

5

CERTH - Institute Centre for Research and Technology in Thessaloniki, Greece

6

Comrades project partnership

7

ICT4Water

8

Institut za rozvoj obrazovanja, Croatia (Friends of the Earth)

9

FREEWAT

10

Emser Genossenschaft/Lippe Verband

11

FLOOD-Serv Project

12

Association of Local Energy Officers (ALEO), UK

13

Network of Associations of Local Authorities of South-East Europe (NALAS)

14

CAPSSI - Collective Awareness Platforms for Sustainability and Social Innovation

15

City of Worms

16

Network for Water in European Regions and Cities, NETWERC H2O Project

17

BLUESCITIES – Making Water and Waste Smart Project

18

Signatories of the Dubrovnik Declaration of Intent: Joint Research Centre of the European
Commission | Jordan SMEs | Fundació CTM Centre Tecnològic |Network for Water in European Regions and Cities – NETWERC H2O | University Of California Irvine | Hungarian
Water Association | European Water Association – EWAMIGAL | De Montfort University
| Lund University | KWR | Easton Consultancy | Strane Innovation | HORIZON 2020 Project: BlueSCities | European Innovation Partnership on Water

19

Water Supply and Sanitation Technology Platform - Water Europe

20

EIP Water platform - https://www.eip-water.eu

21

Hnutí Duha (Rainbow Movement), Czech Republic (Friends of the Earth)

22

BUND (Friends of the Earth, Germany) Hessen Region

23

HYDROUSA Project Partnership - National Technical University of Athens

24

Incover - Innovative Eco-Technologies for Resource Recovery from Wastewater Project
Partnership

25

SIM4Nexus Project Partnership

26

WADI - Innovative Airborne Water Leak Detection Surveillance Service

27

WASCOP - Water Saving for Concentrated Solar Power Project Partnership
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28

Eco-schools Leicester

29

Federal Association of the German Energy and Water Industries

30

Valles Circular

31

Albanian Association of Municipalities

33

Austrian Association of Municipalities

34

Austrian Association of Cities and Towns

35

Association of the City and the Municipalities of the Brussels-Capital Region (BRULOCALIS)

36

Association of Flemish Cities and Municipalities

37

Union of cities and municipalities of Wallonia

38

Association of Municipalities and Cities of the Federation of Bosnia and Herzegovina

39

Association of Local Authorities of Republic of Srpska

40

National Association of Municipalities in the Republic of Bulgaria

41

Croatian County Association

42

Union of Cyprus Municipalities

43

Union of Towns and Municipalities of the Czech Republic

44

Local Government Denmark (LGDK

45

Danish Regions

46

Association of Estonian Cities and Municipalities

47

Association of Finnish Local and Regional Authorities

48

Network of Associations of Local Authorities of South-East Europe (NALAS)

49

Association of the Units of Local Self-Government of the Republic of Macedonia

50

French Association of the Council of European Municipalities and Regions

51

National Association of Local Authorities of Georgia

52

German Association of CEMR (RGRE)

53

Association of German Cities

54

German Association of Towns and Municipalities

55

German County Association

56

Central Union of Municipalities of Greece (KEDE)

57

Hungarian National Association of Local Authorities (TÖOSZ) / Association of Hungarian
Local Governments and Representatives (MÖSZ)

58

Association of Local Authorities in Iceland

59

Local Government Management Agency

60

Union of Local Authorities in Israel

61

CEMR Italian Section (AICCRE)

62

Latvian Association of Local and Regional Governments
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Association of Local Authorities in Lithuania

64

Association of Luxembourg Cities and Municipalities

65

Local Councils’ Association

66

Congress of Local Authorities of Moldova

67

Union of Municipalities of Montenegro

68

Association of Netherlands Municipalities

69

Association of Provinces of the Netherlands

70

Norwegian Association of Local and Regional Authorities

71

Association of Polish Cities

72

Association of Polish Counties

73

National Association of Portuguese Municipalities (ANMP)

74

Association of Communes of Romania

75

National Union of County Councils of Romania

76

Romanian Municipalities Association

77

Standing Conference of Towns and Municipalities of Serbia

78

Association of Towns and Communities of Slovakia

79

Association of Municipalities and Towns of Slovenia

80

Association of Urban Municipalities of Slovenia

81

Spanish Federation of Municipalities and Provinces

83

Swedish Association of Local Authorities and Regions

84

CEMR Swiss Section (ASCCRE)

85

Association of Ukrainian Cities

86

Ukrainian Association of District and Regional Councils

88

Local Government Association

89

Welsh Local Government Association (WLGA)

90

Northern Ireland Local Government Association (NILGA)

91

BUND Baden-Württemberg

92

BUND Naturschutz in Bayern

93

BUND Berlin

94

BUND Brandenburg

95

BUND Bremen

96

BUND Hamburg

97

BUND Hessen

98

BUND Mecklenburg-Vorpommern
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BUND Niedersachsen

100 BUND Nordrhein-Westfalen
101 BUND Rheinland Pfalz
102 BUND Saarland
103 BUND Sachsen
104 BUND Sachsen-Anhalt
105 BUND Schleswig-Holstein
106 BUND Thüringen
107 Global 2000
108 Friends of the Earth Vlaanderen & Brussel (Friends of the Earth Flanders & Brussels)
109 Amis de la Terre Belgique
110 Centar za životnu sredinu (Centre for Environment)
111 Za Zemiata (For the Earth)
112 Zelena Akcija (Green Action)
113 Friends of the Earth Cyprus
114 Hnutí Duha (Rainbow Movement)
115 NOAH
116 Friends of the Earth (EWNI)
117 Eesti Roheline Liikumine (Estonian Green Movement)
118 Maan ystävät (Friends of the Earth)
119 Les Amis de la Terre (Friends of the Earth - France)
120 Sakhartvelos Mtsvaneta Modzraoba (Greens Movement of Georgia)
121 Bund für Umwelt und Naturschutz Deutschland (BUND)
122 Friends of the Earth
123 Amici della Terra (Friends of the Earth)
124 Zemes Draugi (Friends of the Earth)
125 Lietuvos Zaliuju Judéjimas (Lithuanian Green Movement)
126 Mouvement Ecologique (Ecological Movement)
127 Dvizhenje na Ekologistite na Makedonija (Ecologists Movement of Macedonia)
128 Moviment ghall-Ambjent (Friends of the Earth (Malta))
129 Vereniging Milieudefensie (Environmental Defence
130 Norges Naturvernforbund (Norwegian Society for the Conservation of Nature
131 Polski Klub Ekologiczny (Polish Ecological Club)
132 Russian Social-Ecological Union
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133 Friends of the Earth Scotland
134 Priatelia Zeme Slovensko
135 Focus
136 Amigos de la Tierra (Friends of the Earth
137 Jordens Vänner (Friends of the Earth
137 Pro Natura
138 Zelenyi Svit
139 Friends of the Earth, Victoria , Australia
140

Friends of the Earth, Lomé-Togo, Togo

141 Friends of the Earth, Tegucigalpa, Honduras
142 Friends of the Earth, San Salvador, El Salvador
143 Friends of the Earth,Chiapas, Mexico
144 Friends of the Earth, Namur, Belgium
145 Friends of the Earth, Yaoundé, Cameroun
146 Friends of the Earth, Skopje, Macedonia
147 Friends of the Earth, Benin City, Nigeria
148 Friends of the Earth, Ottawa, Canada
149 Friends of the Earth, Limassol, Cyprus
150 Friends of the Earth, Gothenburg, Sweden
151 Friends of the Earth, Dnipropetrovsk, Ukraine
152 Friends of the Earth, Bamako, Mali
153 Friends of the Earth, Dili, East Timor
154 Friends of the Earth, Berlin, Germany
155 Friends of the Earth, San José, Costa Rica
156 Friends of the Earth, Banja Luka, Bosnia & Herzegovina
157 Friends of the Earth, Ireland
158 Friends of the Earth, Valletta, Malta
159 Friends of the Earth, Tbilisi, Georgia
160 Friends of the Earth, Brno, Czech Republic
161 Friends of the Earth, Dar-es-Salaam, Tanzania
162 Friends of the Earth, Budapest
163 Friends of the Earth, Ramallah, Palestine
164 Friends of the Earth, Tartu, Estonia
165 Friends of the Earth, Asunción , Paraguay
166 Friends of the Earth, Sofia, Bulgaria
167 Friends of the Earth, Jakarta Selatan , Indonesia
168 Friends of the Earth, Maputo, Mozambique
169 Friends of the Earth, Diliman, Quezon City, Philippines
170 Friends of the Earth, Basel, Switzerland
171 Friends of the Earth, Quatre Bornes, Port Louis , Mauritius
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172 Friends of the Earth, Luxembourg, Luxembourg
173 Friends of the Earth, Edinburgh, United Kingdom
174 Friends of the Earth, Kampala, Uganda
175 Friends of the Earth, Oslo, Norway
176 Friends of the Earth, Gent, Belgium
177 Friends of the Earth, Copenhagen N, Denmark
178 Friends of the Earth, Washington, DC, United States of America
179 Friends of the Earth, Montevideo, Uruguay
180 Friends of the Earth, Kathmandu, Nepal
181 Friends of the Earth, Penang, Malaysia
182 Friends of the Earth, Montreuil, Switzerland
183 Friends of the Earth, Amsterdam, Netherlands
184 Friends of the Earth, Pietermaritzburg, South Africa
185 Friends of the Earth, General Post Office Accra, Ghana
186 Friends of the Earth, Madrid, Spain
187 Friends of the Earth, Helsinki, Finland
188 Friends of the Earth, Zelena Akcija Zagreb
189 Friends of the Earth, Rīga, Latvia
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II. Participation in Events & Conferences
Table 22: External Conferences and Events that were participated by POWER staff.
2016

2017

Jan

2018

2019

10. Kommunale Klimakonferenz, Berlin, Germany
GLOBAL CAREER WEEK
Conference - Careers
Driven by Sustainable
Values, Berlin, Germany
DSI Fair 2017 – a CAPSSI
Event, Rome, Italy

Feb

Department for Business, Energy and Industrial Strategy, HM Government ECO2 workshop, London, UK
Mar

NETWERCH2O Conference and General Assembly, Pisa, Italy

Waterwise 2017 –
ICT4Water Cluster
Event, London, UK
Resilience Workshop at
Open University, Heerlen, The Netherlands

Kongress Energieautonome Kommunen, Freiburg, Germany
CITIES TACKLING CLIMATE CHANGE, Oxford,
UK

Flood and Coast 2018,
Telford, UK
RCE Young Leaders in
Sustainable Development, Leicester, UK
Klimawandel und seine
Folgen für die Umwelt in
Hessen, Wiesbaden,
Germany

III Congrés de l'Aigua de
Catalunya, conference,
Barcelona
UN World Water Day
event, Workshop, University of Birmingham

Water Pavilion Portugal
on 8th World Water Forum, Brazil
Apr

CitiZEN, Final project
meeting, Zadar, Croatia
World Water Day, Milton Keynes, UK
Energy Cities Annual
Conference, Stuttgart,
Germany
Meeting of the Union
for the Mediterranean,
Valletta, Malta

May

Adaption Future Conferences 2016, Rotterdam,
the Netherlands

Water Nexus Conference 2017, Dresden,
Germany

Energy Cities Annual
Conference, Rennes,
France
2018 UK-IWA Young Water Professionals Conference, Cranfield, UK

EUROCITIES Environment Forum, presentation of POWER project

and events, Genova,
IT

Local Government
Flood Forum, London,

UK

International Conference on ICT for Sustainability (ICT4S), Toronto,
Canada

INTENSIFY TE4, presentation of the POWER to
project partners, VitoriaGasteiz, ES
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First International ECSA
Conference 2016, Berlin,
Germany
Jun

ICT4Water Cluster
Meeting, Jerez, Spain
DSI4EU: Shaping the Future of Digital Social Innovation, Brussels, Belgium

Save Water Southeast
conference, Woking, UK
Salón Tecnológico del
Agua, XXXIV Jornadas
Tecnicas de AEAS, Tarragona, Spain
The annual international
Congress of the Energy
Agency Rhinelands-Palatinate, Mainz, Germany
ICPP 3 – Singapore 2017
– The International Conference on Public Policy,
Singapore

POWER
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Vallès Circular Market
Place. Castellar del Vallès, Spain.

DSI Fair 2018 (CAPSSi
event), Rome, Italy
ICT4Water/WSSTP European Water Innova-

tion, Brussels, Belgium

EUSEW, Brussels , Belgium

EUSEW, Stand at the
event, flyers, Brussels,
Belgium
17th International Conference on Chemistry
and the Environment,
Presentation: Water reuse - The role of the Municipal citizen in a global
issue, Thessaloniki,
Greece
Vallès Circular - Market
Place, stand, Barberà

AWWA – American Water Works Association –
Annual Conference &
Exposition, Philadel-

del Vallès, Barcelona,
ES

phia, USA
Jul

Integration von
Klimaschutz und
Klimaanpassung auf
kommunaler Ebene,
Freiburg, Germany

Dagstuhl Seminar: Citizen Science Design & Engagement, Wadern, Germany

Multi Conference on
Computer Science and
Information Systems
MCCSIS, Madrid, Spain

Research Seminar at Lee
Kuan Yew School of Public Policy, National University of Singapore

Future of Water - Water
Resources East Launch
event, Lincoln, UK

Annual CAPS community
workshop organized by
CAPSSI, Volos, Greece

Joint Conference in Water Distribution Systems
Analysis & Computing
and Control in the Water Industry in Kingston,
Ontario, Canada

Aug
Sep

Wassersensible
Stadtentwicklung in der
wachsenden Stadt
Frankfurt am Main,
Frankfurt am Main,
Germany

The Next Generation Internet Forum, Barcelona, Spain
Preisverleihung –
Wettbewerb
Klimaprojekt Region
FrankfurtRheinMain
2017, Frankfurt,
Germany

Stadt-Land-Dialog
Trinkwasser, Frankfurt,
Germany

19th Water Republic
meeting, Amsterdam,
the Netherlands
H2020 INTCATCH Conference Smarter Catchment Monitoring,
Cleaner Waters, Presentation: Engaging citizens
on water sustainability
actions using Digital
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WATEC 2017, POWER
side event, Tel Aviv & Jerusalem, Israel

Social Platforms, London, UK
ICSD 2019 : 7th International Conference on
Sustainable Development, Presentation: Developing a collective
awareness platform for
urban sustainability
challenges: case study of
the POWER project,
New York, USA

EIP WATER CONFERENCE 2017, Cluster
Meeting, Porto, Portugal
Mayors and Water Conference 2017, Porto,
Portugal

17th International Computing & Control for the
Water Industry Conference, Presentation: Increasing active citizen
participation on water
related issues, Exeter /
UK
Oct

Sustainable Cities conference, London, UK
India-EU Water Forum.
World Sustainable Development Summit
2016, Delhi, India
IWA World Water Congress & Exhibition 2016,
Brisbane, Australia

Nov

Web Summit 2016 Lisbon Alpha Exhibition,
Lisbon, Portugal
SUSCO Water and the
City Conference, Budapest, Hungary

Amsterdam International Water Week, Amsterdam, the Netherlands

Climathon Berlin 2019,
Coaching the session
and presenting the
POWER project, Berlin,
Germany,

Water Resilient Cities –
Cross-border seminar
and Networking event,
Mechelen, Belgium

Teen Tech – Engineering
for the future, Workshops for students,

Leicester, UK

Earth System Governance Conference, Lund,
Sweden
Geothermal in the Alpine Space –The GRETA
Mid-Term conference,
Salzburg, Austria
Konferenz "Klima
kommunal", Frankfurt
am Main, Germany

Earth System Governance Conference,
Utrecht, NL

"Cities for Europe" - Cooperation meeting: 30
years after the fall of the
Berlin Wall - Europe
"from the bottom up",
Flyer and Brochure distribution, Berlin, Germany

EducationFair, Conference, Ceremony: 20
Years Energy saving projects in Frankfurt
schools, Frankfurt am
Main, Germany

Amsterdam International Water Week,
workshop and presentation, Amsterdam, the
Netherlands

Gemeindeforum
Klimaschutz, Innsbruck,
Austria

Entrepreneurship College - SDG #6 Edition
"Clean water and sanitation", expert lecture by
Kees van der Leuwen,
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Hogeschoolvan Amsterdam, Amsterdam, NL

Dec

CAPE: Low Carbon Britain conference and exhibition 2016, London, UK

ICT4Water Cluster
Meeting, Brussels, Belgium

Wassersensible
Stadtentwicklung für
lebenswerte,
klimaangepasste und
ressourcenleichte
Städte, Wiesbaden,
Germany

TEAMPLENUM, FlacklWirt, Reichenau, Austria

Church of Nativity
(Leicester) Christmas
Fair, Exhibition and
presentation of photographs, Leicester, UK
Exhibition, presentation,
demonstration at
ICT2018, Vienna Austria

Table 23: Events, Conferences, Workshops and Meetings organised by project partners’ institutions with
POWER content.
2016
Jan

2017

2018

2019

5 Cycles of Conferences

“Aigua I Mon”, Sabadell, Spain
Feb

Mar

Founders Day, Stantonbury International
School, Presentation
and discussion, Milton
Keynes, UK
Aigua I Món cycle: conference 2. Sabadell
Spain

Parks Trust Spring networking event, stall and
exhibition, Milton
Keynes, UK
DMU Doctoral College
Lecture Series – SDG 6:
Clean Water and Sanitation, Panel discussion
and poster presentation,
Leicester, UK

Apr

DMU Festival of Teaching, Citizens’ Science
Café, Leicester, UK
Aigua I Món cycle: conference 3. Sabadell Spain

DMU Computer, Engineering and Media
(CEM) Research showcase, Demonstration /
Roll-Up / Information
Desk, Leicester, UK
Green Networking
Event, covered by MKC
newsletter, stall and
presentation, Milton
Keynes, UK
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Sustainable Development Goals group, workshop, Milton Keynes College, Milton Keynes, UK

May

Jun

Jul

Strategieworkshop
Klima-Bündnis im
Energiereferat Frankfurt
am Main, Germany

Living Streets, Milton

Aigua I Món cycle: con-

Keynes, UK

ference 4. Sabadell
Spain

Leicester Riverside festival, Leicester, UK

Riverside Festival,
Leicester, UK
DMU - UN Refugees
Week Event - UN Sustainable Development
Goals, Leicester, UK

Open University, Milton
Keynes, UK

Aug

Flood memories exhibition, Newarke Houses
Museum, Leicester, UK

Leicester Riverside Festival, stall and exhibition,
Leicester, UK

MySay Conference,
workshop discussion
with students, Milton
Keynes, UK
Tinkers Bridge Residents
Association, POWER
presentation, Milton
Keynes, UK
Leon Residents Association, POWER presentation, Milton Keynes, UK
LUSH Festival, Campbell
Park, stand shared, Milton Keynes, UK

Sep

International Climate Alliance Conference 2017,
information desk and
market place, excursion
to storm water management, Essen, Germany

Peartree Bridge Community Gardens residents
meeting, POWER
presentation, Milton
Keynes, UK
Woughton Community
Gardens residents meeting, POWER presentation, Milton Keynes, UK
Community Gardens
residents meeting,
POWER presentation,
Milton Keynes, UK
Presentation to Royal
Academy of Engineering
- Jordan collaborative
project team, Presentation: Engaging citizens
on water sustainability
actions using Digital
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Social Platforms,
Leicester, UK
Oct

International Climate Alliance Conference & Climate Star Gala, Krems
an der Donau, Austria

Seminar related to
POWER in different MSc
modules at DMU,
Leicester, GB

Climate Alliance International Conference /
Workshop: Water challenges in cities and regions in collaboration
with City of Worms, Barcelona, Spain
Climate Alliance International Conference / Local Climate Action Talks
DMU Masters Course
Module 'Sustainable
Buildings', Leicester, UK
DMU MSc module: Resource Efficient Design,
Leicester, UK

MSc module: Sustainable Buildings "Water for
Sustainable Buildings",
Presentation of POWER,
best practices and SuDs,
Leicester, UK
MSc module: Resource
Efficient Design "Social
awareness of water environmental challenges",
Presentation of POWER
and activities, Leicester,
UK
Celebrating Rivers & Canal Landscapes with
Poet Jo Bell, Brochures
and presentation of
Leicester Water Com-

munity, Leicester, UK
Nov

Seminar related to
POWER in different MSc
modules at DMU

Excursion: „Erste
energieneutrale
Kläranlage Deutschlands
begegnet dem
Hochwasserschutz“,
National Climate
Alliance Conference
2018, Kaiserslautern,
Germany
“Der nächste Starkregen
kommt bestimmt”,
Workshop on National
Climate Alliance
Conference 2018,
Kaiserslautern,

Germany
Dec
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Table 24: Conferences and events organised by the institutions of POWER staff.
2017
Jan

2018

2019
POWER Eco-school Roadshow: workshops at Madani
Girls School, Workshops about flood risk awareness, water pollution and water savings, Leicester, UK
POWER Eco-school Roadshow: Workshops at Madani
Boys School, Workshops about flood risk awareness, water pollution and water savings, Leicester, UK
POWER Eco-school Roadshows: Workshops at Land of
Learning Primary School, Workshops about flood risk
awareness, water pollution and water savings, Leicester,
UK
22/01/2019 to 26/06/2019 Eco-Schools POWER Project
Workshop, Workshops for students and homework activities, Leicester, UK
Design Jam on Water Sustainability, Coaching students
for the POWER Idea Contest for Sustainable Communities and presenting the POWER project, Cranfield, UK
DSP evaluation workshop and Concensus meeting, Presenting the DSP and Concensus, Leicester, UK

Feb

DSP evaluation workshop and Concensus meeting, Presenting the DSP and Concensus, Jerusalem, Israel
Citizen Review meeting, Workshop with POWER partners and MK citizens, Milton Keynes, UK
ConCensus, Discussion with EU reviewers and MK DSP
users, Milton Keynes, UK
DSP evaluation workshop and Concensus meeting, Presenting the DSP and Concensus, Milton Keynes, UK
Eco-Schools POWER Project Workshop, 28/02/2019 –
04/04/2019, Leicester, UK
Mar

Apr

HR Wallingford
(water consultancy who
worked on
MK:Smart) ,
Meeting to discuss collaboration in the
POWER project,
Milton Keynes,
UK

Eco-Schools Banner and Poster competition award ceremony, Litter Less Leicester celebration, Leicester, UK
Eco-Schools Banner and Poster competition award ceremony, Church Hill, Church of England Junior School,
Leicester, UK

Citizens: MK annual awards ceremony, Milton Keynes,
UK
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Giving power to your city – the POWER Follower City

Conference, Pisa, Italy
May
Jun

POWER Eco-school workshops - Evington Valley Primary
School, Workshops about flood risk awareness, water
pollution and water savings, Leicester, UK
POWER Eco-school workshops - Bridge Junior School
(Spinney Hills), Workshops about flood risk awareness,
water pollution and water savings, Leicester, UK

Jul

New topic for ConCensus discussion, Engagement with
politicians, Milton Keynes, UK

Aug

Design jam and presenting the Hanau DSP, demonstration of the Hanau DSP, Hanau, Germany

Sep

Integrated Strategy Public Engagement Events
(6 Events in total), Leicester, UK

POWER Workshop at 28th Climate Alliance International
Conference, Workshop in collaboration with Covenant
of Mayors: Citizen and Community Participation for Climate Change Adaptation, Rostock, Germany
1st meeting ConCensus/Citizen Interest Board for new
topic, Workshop and discussion, Milton Keynes, UK
CoM Webinar: How to engage citizens in local climate
action with online tools, Online
POWER Industry Panel
and Workshop: Citizen
Engagement - The social
and political consequences of digital platforms, Barcelona, Spain

Oct

Imagine a day without
water' - Public engagement event in Central Library, Milton Keynes, UK

30/10/2019 to 29/11/2019 Eco-Schools Roadshow,
Workshops for students, Leicester, UK
2nd meeting of Citizen Interest Board (ConCensus),
Workshop and discussion, Milton Keynes, UK
Citizens: MK schools’ event, Workshop, Milton Keynes,
UK
POWER Final Conference, Brussels, Belgium
POWER Industry Panel, Brussels, Belgium
Idea Contest Winners – Ceremony and Workshop, Brussels, Belgium
POWER Follower City Assembly, Brussels, Belgium

Nov

Eco-schools EDINet training
event with
POWER presentation, Leicester,
UK

Design Jam on Digital Social Innovations and Water, Milton Keynes, UK

Hanau Meeting with the city administration and members of the working group "Adaptation on Climate
Change Großauheim - Focus Health", Hanau, GER

Design Jam on Digital Social Innovations and Climate Change, Sabadell,
ES

Prize giving event for poster competition, Prizes, good
news story for POWER and schools, Milton Keynes, UK

Design Jam on Digital Social Innovations in the
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context of flooding,
Leicester, UK
Design Jam on Digital Social Innovations and Climate Change, Leicester,
UK
Bootcamp on Digital Social Innovations and Climate Change, Sofia, BGR
Bootcamp on Digital Social Innovations and Climate Change, Berlin, GER
Dec

Eco-Schools Banner and
Poster competition, Dec
2018 – March 2019,
Leicester, UK
Eco-Schools Assemblies,
Dec 2018 – Dec 2019,
Leicester, UK
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